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f OW DOES the diesel engine 
fit into the automobile pic- 
ture? is the thought I had in 
mind when we Paul Prys, who 
were vastly in the minority at the 
press preview of the new plant of 
the Detroit diesel engine di- 
vision of the General Motors 
Corp. in Detroit last Wednesday, 
for most of the newspaper people 
present represented industrial and 
»chnical publications. Conse- 
uently most of the talk was 
reek to me and I acknowledge 
am a poor Greek scholar. But 
am a good listener and aided by 
several interpreters I got my 
answers. 
* * ca 
PUTTING TOGETHER my 
liesel jigsaw puzzle, my deduc- 
‘ions are that so far as the diesel- 
gv2d motor car itself is concerned, 
-hat is far in the future. That 
wise old owl, “Boss Ket” of Gen- 
eral Motors Research, won't com- 
mit himself. “When you are go- 
ing to get them (diesels) in 
automobiles, I don’t know,” Ket- 
tering told us. “If I sold a man 
at the present time an automo- 
bile with a diesel engine in it, I 
would leave the country, because 
he would expect in the tirst diesel 
engine the refinements which he 
would expect in an automobile 
engine manufactured after 50,- 
000,000 of them had been made. 
(Continued on Page 15, Col. 1) 


The Top Ten 


PASSENGER CARS 


First Ten in Registration 
as Reported in ADN Today. 


1937 1936 
Pos. Make Pos. 


1—753,245 Ford 721,108— 2 
2—745,248 Chev. 893,103— 
8—451,292 Plym. 480,983— 
4—249,647 Ddge. 238,109— 
5—207,533 Pont. 163,486— 
6—197,331 Buick 150,573— 
7—183,208 Olds. 169,165— 
8— 92,954 Pack. 65,507— 
9— 89,067 Chrys. 55,571— 
10— 88,289 Huds. 95,618—1 
Total All Makes 
3,398,205 3,260,497 


For complete standings of all makes, 
see Page 13, this Issue. 
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Leaders Concur 
With Roosevelt on 
Sounder Terms 


Optimism Is Sounded 
After White House 
Parley Ends 


By William Ullman 
Staff Correspondent, ADN 


WASHINGTON. — Nine| 


top figures of the automobile 
manufacturing and sales fi- 


}nancing world conferred at 


length with President 
Roosevelt at the White House 
Friday afternoon and, upon 
emerging, went on record as in 
agreement with the chief execu- 
tive that high pressuring sales 
“is bad business all around.” 

A formal statement read to a 
threng of newshawks by Alvin 
Macauley, president of the Auto- 
mobile Manufacturers Assn. and 


the Packard Motor Car Co., also | 


reflected optimism as to the 
economic outlook and agreement 
among 
conference was_ productive 
such understanding with 
President that it may be 
newed at a later date. 

The parley, scheduled to last 
an even hour did not break up 
for an hour and 35 minutes. When 
the visitors departed this 
what Macauley told the report- 
ers: 

“We had a broad discussion of 

(Continued on Page 2, Col. 3) 


of 


Factory-Dealer 
Relations Probe 


Seems Assured 


By William Ullman 
WASHINGTON. — All portents 
this week indicate there is 
federal trade commission investi- 
gation of automobile manufactur- 


er-dealer relations in the offing. | 


‘Mead Builders’ 


Furthermore, there is a grow- 
ing suspicion here that the 
quiry may take some unexpected 


twists and turnings and may, in- | 


deed, turn into something of a 
boomerang for its proponents. 

The present status of the mat- 
ter is this: 


A subcommittee of the house | 
commerce commit- | 


interstate 
tee has recommended the adop- 


tion by the full committee of the | 1Ci ° 
| exposition and convention con- 


resolution introduced by Rep. 


Withrow, of Wisconsin, at the be- | 
| delegate attendance of more than 


hest of the Wisconsin legislature, 

calling for the inquiry. 

° The full committee may act 
upon the recommendation 

within two weeks, with the prob- 


(Continued on Page 13, Col. 2) 


the conferees that the | 


the | 
re- | 


| last week in the annual Gilmore- 





is | 


| place 


test board of the American Auto- 
| mobile Assn., is the only one of 


| seven stock cars in a wide variety | 


al 


in- | 








FOR THE THIRD CONSECUTIVE YEAR Graham last week won 
the Gilmore-Yosemite Economy Run sweepstakes. The Graham 
supercharger traveled the 314 miles of the run with a ton-mile score | 
| Of 55-92 miles per gallon and an actual average of 25.77 miles per 
Earl Gilmore, sponsor, right, and Clay Moore, driver, are 
shown with the sweepstakes trophy. 


Graham Again Captures 
Annual Gilmore Stakes 


LOS ANGELES.—Nearly all of 


gallon. 


last year’s marks were broken 
Yosemite economy run over the} 
314.5 mile course from Los Ange- 
les to Yosemite National Park, 
with Graham again winning first | 
in the sweepstakes class | 
and Willys pacing the field in 
minimum fuel consumption. 

The run, supervised by the con- | 


its kind now being carried out 
and is becoming increasingly im- 
portant to manufacturers as an} 
economy measuring stick. Twenty- | 


of price classes were entered in 
the test, which was run over des- 
ert and winding mountain roads, 
some of the latter at a maximum 





Show Sets Sales, 
Attendance Highs 


By Jack Weed 
CLEVELAND.—Setting records 
establishing it as the outstanding 
road builders’ show in history, the 
American Road Builders’ Assn. | 


cluded here Friday night with a 


19,000 and a sales mark in excess | 
of $2,000,000. 
Hitting diversion, the associa- 
tion passed a resolution to fight 
(Continued on Page 13, Col. 1) | 


| necessitating a 


| motive field. 


ay 


altitude of 7,200 feet above sea 
level. 

This year’s course was more 
difficult than the route used last 
year, owing to damaged highways 
between Fresno and Yosemite, | 
rerouting. The 
1938 course required a steady pull 
most of the way, and was filled 
with sharp turns and steep grades | 

(Continued on Page 8, Col. 3) 


GM Diesels Seen 
Setting Pace in 
Heavy-Duty Field 





By R. W. Crowly 
DETROIT.—More significant of 
evolution in highway transporta- 
tion than of achievement in en- 
gineering design is General Mo- 
tors’ announcement of a line of 
diesel motors which are suitable 
for selected service in the auto- 


These furnace-oil motors, as 
they may be called, are the an- 
swer to new conditions that have 
been growing up among groups of 
highway users who have nothing 
more than the road in common 
with the great millions of ordi- | 
nary motorists. The new engines 
are not, however, the precursors 
of a revolutionary change in auto- 
mobiles. 

Diesel engines are work engines 
with notably small appetites, but 
costly to build. They do best 24 

(Continued on Page 10, Col. 3) 





PRESS OPENS USED CAR DRIVE 


'kactory-Dealer Relations Probe Seen Likely 


Daily Newspapers 
To Unite in Effort 


ToStimulate Sales 


|Move Expected to Attain 


Full Momentum by 
February 1 


DETROIT.—A plan for 


| breaking the existing used 


car jam through the aid of 
the nation’s press is rapidly 


taking definite form on.2 «- 


With some of 
powerful 


nation-wide basis. 
the country’s most 


| newspaper groups, such as Hearst 


and Scripps- Howard, already 
pledged and with such influential 
independent papers as the New 
York Times, New York Herald 
Tribune and others having like- 
wise signified their intention to 
get behind the plan, its success 
seems assured. 

The newspapers, through their 
own advertising and editorial col- 
umns, will bring before the public 
in a telling and dramatic manner 
the story of the unprecedented 
bargains now available in used 
cars. 

The plan is based on the realiza- 
tion by leading newspaper pub- 
lishers of the immense economic 
importance of the automobile 
business in its direct as well as in- 
direct relationship to the welfare 
of a large percentage of the 
people. It is realized by the pub- 
lishers that the present jam in 
used car inventories must be 


| cleared away in order to create a 
| greater volume of new car sales. 


Inasmuch as the situation has 


created the greatest buyers’ mar- 


(Continued on Page 10, Col. 1) 


ADN Tops! 


Lively TIME Magazine last 
week mailed results of a 
nation-wide survey con- 
ducted by unbiased ad 
agency, Batten, Barton, 
Durstine & Osborn, to de- 
termine what magazines 
and trade papers were reg- 
ularly read by 54,779 top 
business execs in America, 
17,850 replied and 12,902 
mentioned one or more of 
894 DIFFERENT trade 
papers—result: 
AUTOMOTIVE DAILY 
NEWS is among FIRST 20 
trade papers—and is the 
ONLY AUTOMOTIVE trade 
paper in the first 60 publi- 
cations named. 

We knew ADN was good, 
but up to now have mever 
known just HOW good! 





2 AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 22, 1938 


Industry Deplores Excessive Credit Extension 


a Se 


iLeaders Concur) 
e 
‘With Roosevelt on| 
Sounder Terms 


(Continued from Page 1) 
factors affecting business and/| 
government and we believe it| 
was very helpful. We reported to | 
the President that we are hope- | 
ful cf a seasonal increase of 
sales in the spring with cor- | 
responding improvement in busi- | 
ness. 

“We found ourselves in ail’ 
agreement with the President’s | 
principles on the subject of in- 
stallment selling. Properly used, | 
installment buying has_ helped | 
and will continue to help millions | 
of families to a higher standard | 
of living, with a corresponding | 
increase in employment. But high | 
pressuring customers, or permit- | 
ting their desires to take them | 
into debt beyond their means, is 
bad business all around. 

“We (the automotive 
financing conferees) agreed 
meet and discuss among ourselves | 
any pessible improvement in | 
practices relating to the subject 
| and report back to the President | 
| later on.” | 
Plan Is Intimated 
| Implication that President| 
| Roosevelt offered some concrete | 
ideas about deferred payment | 
| sales was seen in Macauley’s re- 
ply to this question by ADN’s 
representative as he was leaving 
| the White House offices: 

“Did the President make any | 
| definite suggestion as to what he 
thinks would be a proper limit on 
| the extension of credit to car 
buyers?” 

Macauley replied: 

“T am afraid I cannot answer 
that question; the reply should 
come from the President.” 

This seems to confirm in some 
measure repeated assertions that 
Reosevelt is stoutly opposed to 
small down payments with cor- 
responding large balances to be 
paid “on time.” 

In response to other questions, | 
Macauley said it should be re-| 
membered that credit terms must 
necessarily vary according to the | 
product involved; for instance, 
principles which properly apply | 
| to automobile buying might not 
| fit the purchase of mechanical 
refrigerators. Answering another 
| question, Macauley stated the| 


| conference reached no conclusion! — saNUARY MERCHANDISING CONFERENCE dinner held by 
= - Pontiac officials and dealers in Detroit this week drew many of the 
No Remedies Reached | company’s leading figures. Top pictures, left to right, standing, M. & 
Replying to a question about | Thompson, manager, Pontiac New York zone; Erwin C. Diesing, Dies- 
the 12 per cent interest rate,/ing Motor Co., Milwaukee; seated, facing camera, Preston B. Bird, 
Macauley said: Bird Motor Co., Homestead, Fla.; A. A. Klein, manager, Pontiac 
“Well, we are all against it.” Central region and V. A. Davison, manager Pontiac Atlantic region. 
The AMA president said that |Second from top, left to right, Charles Densmore, Densmore Pon- 
| the automotive industry employ- | tiae Co., Maplewood, Mo.; C. L. Silver, W. S. Cassidy Co., Greenfield, 
ment problem was discussed in| Mass.; Diesing; J. A. Greir, zone manager, and F. A. Berend, ad- 
some detail but no conclusion aS| manager. Third from top, C. P. Simpson, general sales manager, 
to remedies was reached. He then | eyts birthday cake (he was born 45 years ago in Sweetwater, Texas 
added that if this group reaches | eow-town). Bottom, left to right, Ed Hochtanner and Guy Garber, of 
any conclusions on any cf the| Garber Pontiac Co., Saginaw; Ed Steckert, Steckert Bros., Hazelto:, 
subjects considered, or are asked!| pg, and George Miller, George Miller Pontiac, St. Joseph, Mo. 
return for another White | 
House talk, it will be glad to| 


| rhe visitors reached the execu- | Studebaker Opens Campaign 


tive mansion in a cold drizzle cf | 


rain. The financing group of four | 

entered through the executive | To End West Coast Recess 
offices but the manufacturing 

| heads slipped in by a side en- : 

trance. When they had ranged 
| themselves about the President’s 


-\ ot : 
x a 


See aaa 


SOUTH BEND.—The business; man, who held seven meetings in 
complexion of the Pacific Coast| seven major markets in seven 
desk there were present, in‘’ad-| is unpleasantly spotty, but not) days. “Business was good here, 
dition to Macauley: William S.; _ as dark aS 4! bad there. In the cases where it 
Knudsen, president, General Mo- | few of the Ca-| was bad, it was obvious that the 
= | tors: Edsel Ford, president, Ford | ee —_—— boys had promoted the recession 
WINNERS OF GILMORE-YOSEMITE economy run last week pose | Motor Co.; K. T. Keller, presi- | We castern sales| >¥ the simple process of taking a 
r Ce - yy me ae }dent, and B. E. Hutchinson, ley “| recess. It was also obvious to 
with trophies awarded for victories in the various classes. Top, left to| chairman of finance committee, executives be-| amare ; 
right, Frederick E. Davies, Willys-Distributors, Inc., Los Angeles; | Chrysler Corp.: J. J. Shumann jr., lieve. ; | es henge preter orn: — 
Driver Burdick; E. G. Davies, president, Willys-Distributors; David | President, GMAC; Henry Ittel- aa — ro lensediahe steps must. so eae 


R. Wilson, Willys president, and J. J. Tolbert, Willys-Distributors. ee ee ae G. Hoffman,| to end the recess, to put the boyy 
president of the| back at work. 


Second from top, Clarence S. Beesemyer, Gilmore Oil Co. vice-presi- | president, Commercial Credit Co., 
dent, and Eddie Pullen, driver of the Ford V-8, class B victor. Third | and Ernest Kanzler, president, Studebaker; Hoffman stated that these steps 
from top, Jim Norris, Gilmore Oil Co., presents trophy for Terra- | Universal Credit Co. Walter | a — ~~ ae ‘been taken. An intensive 
plane’s victory in class C to Driver Otto Butts. Fourth from top, Mark | ees an eee eee) 2 ee ool Po ‘eton> | caiees this sean Tt is ; oa 

Butterworth, Gilmore, with R. L. Amberg, driver of Pontiac 8, class Before the conterens easevbled sive business swing through the | point program covering every vi- 

D winner. Fifth, Herman Alber, Gilmore, with W. Martin, driver of | Washington heard the President | western markets. |tal dealer or selling activity. } 
Studebaker 6, class E winner. Bottom, the Nash Ambassador, victor in| would “virtually demand” a “It was most enlightening to| Thirty days will be allowed for | 
class F with a ton-mileage average of 53.55. (Continued on Page 8, Col. 8) go from place to place,” said Hoff-' results in the drive, : 


ma x 
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Factory Sales Heads A gree 
With Dealers on Proposal 


DETROIT.—With close to 80 
per cent of voters favoring re- 
turn to January shows in the 
ADN show pool, the trend seems 
toe definite to be dismissed casu- | 
ally. Voting has been accelerated 
since the holiday season and dur- 
ing the past week 104 ballots 
were received, with only a few 
coming as group ballots from 
associations. 

Among those voters who have 
given their length of time spent 
in retailing automobiles, ADN 
finds the average dealer age at 
161/3 years. This indicates clearly | 
that the voters are not novices | 
but men who know their way | 
about in this industry. 

While the voting to date has| 
been confined largely to. dealers, a | 
survey among factory sales man- | 
agers shows almost the same} 
percentage in favor of a change} 
from the current model introduc- | 
tion and show date plan. These 
men, of course, would not be}! 
quoted for publication. Among | 
the production men, however, | 
sympathies seem to favor the fall | 
announcements because of the | 
lessening in peaks and valleys of | 
preduction which this plan offers | 
with its consequent steadier em- | 
ployment. 

Comments accompanying 
week’s ballots are as follows: 


this | 


September | 

Jamaica, N. Y., Strang Buick 
Co., Inc.: “If new cars are not| 
available for the fall market, what 
has the dealer to sell?” 


October | 
Ashland, Wis., Larcmont Ash-| 
land: “Would help winter sales | 
and no let up in summer sales. 
Late model trade-in would not be | 
in dealers hands so many months.” | 
Marion, Wis., Mayne Auto Sales: | 
“Better balance in sales.” 
Brandon, Wis., Humphrey Auto| 
Sales: “More employment through | 
winter months. Also more and} 
better sales for winter.” 
Arcadia, Wis., Vogel Garage: | 


Profits Tax Hit | 
by Wis. Group) 


MILWAUKEE.—The Wisconsin | 
Manufacturers’ Assn., which in- 
cludes automotive plants in its 
membership, reports that opera- 
tion of the undistributed profits 
tax law has resulted in cancella- 
tion of plant expansion projects, 
curtailment of industrial projects 
under way and halting of re-| 
employment. 

The association declares that | 
nearly 91 per cent of the replies 
received in a survey among its 
600 members asserted that the 
undistributed profits tax had ad- 
versely affected their operations. | 
Association members employ) 
about seven-tenths of the in-| 
dustrially employed in Wisconsin. | 


December.” 


“September is still a good month 
to clean old stock and new models 
will sell any time.” 


Loyal, Wis., Stock Chev. Co.: 


“Because we get a better fall and 


winter business.” 
Clinton, Ind., Jackson Motor 


Co.: 
looking around by spring and in 
the spring the dealers can con- 
entrate on sales.” 


Amery. Wis.. Adams Brothers: 


“Seems the ideal time to get first | 


model business a-rolling.” 


Appleton, Wis., Tri-City Motors, | 


Excessive Credit Extension 


Is Deplored by Industry 


Inc.: “Gives an opportunity to be- 
gin selling new merchandise dur- 
ing a normal, low period.” 


November 
Marinette, Wis., R. E. Bren- 
nan: “Believe it is a good date.” 


Madison, Wis., Koch Motors, 
Inc.: “Increases winter sales.” 


Dennison, 


through winter months.” 


Bryan, O., Keys Auto Sales: | 
| House statement concerning any 


Detroit, Albert Kahn, Inc.: “This| Phase of the parley was forth- 


year (1938), the show should be} 
held in November, but in 1939 the} 
| show should be held Dec. 1-15. Of 


“The end of the year.” 


course, spring shows should be 
held too, especially in the north- 
ern States.” 

Barberton, O., Martin Sales Ser- 
vice: “To sell new cars through 
winter months.” 

Benton, Wis., 
“Pep up winter season.” 

Beaver Dam, Wis., 
Sales: “Can clean up on '37 mod- 
els in fall, but not 
and February.” 

Sugar Creek, O., S. P. Mooruaw 
& Son: “Keeps up _ interest 
slow season.” 

Culver, Ind., S. R. McKesson: 
“Promotes winter business.” 


December 

Berlin, Wis., Broadway Service 
Station: “To seu ‘38 cars in '38 
and '39 cars in ’39, etc. As is, we 
only have three months of new 


| ear selling, April, May and June.” 


Antigo, Wis., L. C. Sorrenson: 
“To give us some fall business.” 


January 


Van Wert, Purdy, 


O., M. R. 


“When cars are plentiful and not} 
enough time to clean out previous | 
| year used cars created too heavy | 
| a burden winter use of car inven- 


tory.” 

Black River Falls, Wis., River- 
side Motor Co.: “A more even 
flow of business from March to 


Columbus, Ind., Frederick M. 
Sutten, Inc.: “Fall showings pile 
up used car stocks. Our experi- 
ence was much better with Jan- 
uary introductions.” 

Greensburg, Pa., Greensburg 
Motor Co., Inc., Plymouth: “Let’s 
get back to the regular schedule 


of new models coming out with| 
| Garage: “The introduction of new 


How They’re Voting 


NEW CAR 
INTRODUCTION 


NATIONAL 
SHOW DATE 


August 
September 
October 


November 


d 30% 


“The shoppers are through | 


O., City Auto Co.:| 


“Better stimulant for business | 
| could 


Palace Garage: 


in January | 
| invitation to small business men 
in | 
| picked groups of individuals who 





|as before.” 





Cotton Named 


manager is an 
publisher of A 
however, will 
ritory 
diana, but 
home office in 


Cotton has b 





12 years 
Chicago, 


W. R. Cotton 


Illinois, 
his headquarters will 


Ad Chief 


Of Automotive Daily News 
DETROIT.—Appointment of Willard R. Cotton as advertising 


nounced by George M. Slocum 
utomotive Daily News. Cotton, 
continue to cover his old ter- 

Wisconsin, Missouri and In- 
be in the 
Detroit. ADN’S Chicago office, 


at 307 North Michigan, will be continued. 


een on the advertising staff of 


Automotive Daily News since the inception of 
the paper, joining ADN in July, 1925. 
have 
in which time he has developed a 
wide acquaintance in the automobile industry. 


The 


been spent working out of 


(Continued from Page 2) 


blanket wage basis for the auto- | 

motive industry in general, as} 

worker protection against seasonal | 

idleness. No confirmation of this | 
be obtained from 

and no White | 

| 


any | 
source, however, 


coming. 
After leaving the White House | 
and having luncheon, Macauley 
and several of the group pro-| 
ceeded to the capitol for informal | 
discussion with congress leaders | 
of pending and proposed legisla- 
tion. 

Having now conferred with 
scores of the most towering fig- | 


| ures in American industry of all | 
Knaup | 


kinds in an effort to chart a 
course out of the recession, the 
White House is broadcasting an | 


letter. 
be | 


to submit their 
Out of these 


ideas by 
letters will 


seem to possess some construc- 
tive ideas on the problem and 
they will be invited to White 
House conferences. It is entirely 
possible that among these will be 


new year. Present system should 
have gone out with NRA. 

Beloit, Wis., W. A. Redman: | 
“Dealer will not have to carry his 
used cars over so long.” 

Beloit, Wis., Boneman Chev. Co.: 
“To give dealers a chance to sell | 
the used cars taken in the previ-| 
ous year.” 

Van Wert, O., A. R. Wood:| 
“Consistent with car models.” 

Barberton, O., R. D. Kent: “To! 
trade in used cars within their} 


| years corresponding depreciation.” 


Americus, Ga., Jones Auto Co. | 
(Buick-Olds): “The present model | 
arrangement announcements come 
in the middle of our best selling} 
season, and upset’ everything, | 
causing annual losses we would} 
not have to take. Give us Jan-| 
uary announcements and let’s op-| 
erate the automobile business by | 
the calendar.” 


Staten Island, N. Y., Wagner's 


models and national show should 
be at the same time—in January 


Columbus, O., Mellman Pontiac | 
Co.: “Thank you very much for} 


| your interest in same.” 


Crisfield, Md., O. L. Tawes &| 
Co. (Ford): “January has been) 
our choice for many years—even | 


| when August was the popular 


time.” 

Jarbondale, Ill, Down State) 
Chevrolet, Inc.: “Hold shows as| 
| near to Jan. 1 as possible.” 

Holyoke, Mass., Hall Motor Car 
Co., Inc.: “Reduce our present in- | 
| ventory of new used cars and| 
| allow us plenty of time to clean| 
| up new and used cars when we 


have nothing else to do.” 


| March 

| Columbia City, Ind., William C. 
Thomson: “Dealers are not able 

| to carry the used car load.” 


| 
| 


some _ representative automobile 


dealers. 


Several de- 


other important 


velopments involving the automo- | 


tive industry had Washington 
tongues wagging as the hour for 


the momentous White House par- 


ley approached. 
1 The house judiciary commit- 


tee voted in favor of investi- | 
F. A.| 


gating Federal Judge 
Geiger, of Milwaukee, who is ac- 
cused 


automobile manufacturers and al- 
lied financing corporations. In 
this inquiry there were charges of 
false representations and exorbi- 


tant interests and next week the | 
| committee, 


at a star 

hearing, will thresh out the whole 

matter. 

® Rep. Crosser, of Ohio, chair- 
man of a _ house 

commerce subcommittee, 

has favorably 


exhaustive investigation of vari- 


ous automobile manufacturer-| 


dealer relations, declared the 


| resolution will soon be acted upon 


by the full committee, and 


| “swiftly adopted unless develop- 


ments indicate the problem can 
be solved by agreement.” A par- 
allel resolution, introduced by 
Sen. Minton, of Indiana, is al- 
ready on the senate calendar. 


Safety Bills Asked 
TRENTON, N. J.—Bills 
drivers’ licenses to those 
the ages of 21 
of speeders and 
revocation of 
pulsory physical 


reckless drivers by 
licenses, and com- 
examinations for 
all drivers were introduced in the 
state legislature this week 
Assemblyman Walter J. Freund 
a more effective means of achieving 
New Jersey’s safety aims than the 
present compulsory motor vehicle 
inspection law. 


Show 


Automotive Daily News, 


| weeks, 


| the 
| One-day convention here Monday. 


3 


Favor in ADN Balloting 


Business U pturn 
Well Under Way. 
Mason Asserts 


DETROIT. Business is defi- 


| nitely past the low point of the re- 


cession and, during the last two 
it has made noticeable 
progress upward, George W. Ma- 


| son, president of Nash-Kelvinator 


Corp., told distributors, divisional 
sales managers and officials of 
Nash Motors Division at a 


“While business has been slow, 


| there now is a feeling that 1938 
|} can be a satisfactory year,” 


he 
said. 


Mason announced that Nash 


| has made no fundamental changes 


in the manufacturing and mer- 
chandising program outlined last 
fall. 

| At the meeting, first Nash Mo- 
| tors event to be held at the Nash- 
Kelvinator plant in Detroit since 
| major executives and department 
heads of the division were trans- 
ferred here from Kenosha two 
| weeks ago, other officials struck 
|} an optimistic note in their talks 
| relative to business. 





of having discharged a} 
grand jury which was probing | 
| the relationship between certain 


chamber 


interstate | 
which | 
reported the} 
Withrow resolution calling for an | 


limiting | 
between | 
and 65; punishment | 
sales manager of the Reo Sales 


by | 


as | 


C. H. Bliss, director of sales, 
declared that reports from the 
field organisation in all parts of 
the United States indicated a 
business upturn had started. 

He expressed the belief that 
the upturn during February and 
March would exceed normal sea- 
sonal trends, and announced 
Nash was planning manufactur- 
ing and merchandising activities 
accordingly. 

Courtney Johnson, general 
sales manager, who conducted the 


| meeting, cited as evidence of an 
| already started upturn reports of 


increases in steel operations and 
the rising commodity curve. 

Details of a strong merchandis- 
ing program which Nash will 
launch on a nationwide basis 
Feb. 1 were presented to the 
meeting by A. R. Boscow, direc- 
tor of advertising and merchan- 
dising. 





Morgan, Poxson 
Are Named by 
Reo Motor Co. 


LANSING.—Frank N. Morgan, 
assistant to the president of the 
Reo Motor Car Co., has been ap- 
pointed president and _ general 


Corp., succeeding E. G. Poxson, 
who becomes export sales man- 


ager. 


| For news of the men who make 
|news in the automotive world, read 
|Chris Sinsabaugh’s authoritative 
| “Sparks” column. 


Ballot 


527 New Center Bldg., Detroit, Mich. 
This ballot is provided to give dealers and other readers of 


Automotive Daily News an 
views on the question of new 


opportunity to express their 
model introductions and auto- 


mobile shows. If the questions asked do not afford sufficient 
latitude for an expression of your opinions, you are invited 
to enlarge upon them in the space provided for remarks, or 
in a separate letter attached to your ballot. 


I favor (do not favor) fall introduction of new models. 


I favor (do not favor) fall shows, 


New models should be introduced (fill in date) 


Shows should be held (fill in date)............... 000 cece eee 


Remarks: 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is ene it serve, = through 
the dissemination of NEWS which is timely, 

13TH YEAR authentic and of value-—(ADN 6-10-1933) 
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The Press Comes Through 


O other industry has enjoyed such complete confi-| 


dence of the newspaper fraternity from year to 
year as has this industry of ours. Perhaps, much of this 
confidence is based upon the fact that by and large 
throughout its history the industry and its dealers have 
played fair with the men who have handled the news of 
their ups and downs. 


It is this confidence in the industry which has inspired 
the leading newspapers of the country to join in a con- 
certed drive to help the industry move its top-heavy bur- 
den of used cars. It is entirely possible that this effort 
on the part of the press will be a most potent factor in 
helping dealers to sever their used car fetters. It is a 
movement worthy of the support of the industry as a 
whole. The press is throwing us a rope, and it is up to us 
to help at least to pull ourselves out of the hole we are 
in at present. 


Straws in the Wind 


OTING in the ADN poll of show dates and model an- 

nouncements indicates quite clearly by now that there 
is a strong sentiment for a return to the old order of 
January shows. ADN has no axe to grind in this connec- 
tion and is anxious only to give dealers and other in- 
terested parties an opportunity to express opinions that 
evidently have become quite definitely crystalized at the 
present time. 


As in all polls of this nature, we may assume that those 
seeking change are more inclined to take time to vote 
than those who favor or are satisfied, at least, with things 
as they are. Nevertheless, with close to 80 per cent signi- 
fying a desire for a shift at this time, it would seem that 


a change is justified unless the proponents of the present | 
plan are so apathetic that they have all held their peace. | 


Credit Extension 
HEN leaders of this industry or any other agree, as 


Chicago—307 N. Michigan Ave. | LOOKING 


George M. Slocum, Publisher | 


Cc. 


| spine of everyone from top to 
| bottom. 


}as an old Detroiter who has 


| mur 





they did with President Roosevelt this week, that | 


excessive credit extension with resultant “pressure sell- 


ing” is bad medicine, we can look forward to an early| 
switch in remedies which will likely cure the patient. | 


When men agree in principle, the mechanics of working 


out a method to put the principle into effect is compara- | 
tively simple. This we think will be the yardstick by| 
which the value of the President’s recent meetings with | 


business leaders can be gauged. Thus their success de- 
pends upon an openminded attitude on both sides and a 
willingness to give and take. Given these, the end of the 
current depression should come with surprising rapir‘tv. 


| 


'—a word in 


| edgewise™ | 


By GEORGE M. SLOCUM 


DETROIT In the 30 odd years I 
have lived in Detroit 
I have found out a 
few things which al- 
though they amaze strangers, are 
|commonplace to we native sons 
|and daughters. Detroit is always 
|either riding on the crest of the| 
wave or is sunk to the abysmal 
|depths of despair—‘“Detroit the 
| Dynamic” knows no middleground | 
and is always either “live as a} 
cricket” or “dead as a doorknob.” 


+ 


UP! 


JUST BEFORE the _ holidays 
and timing itself so nicely that 
many a family Christmas party 
was shadowed by its presence, 
FEAR stole into the motor city 
and touched its icy fingers to the 


Detroit which had led 
the whole nation out of a seven- 
year plague of depression did a 
complete collapse in so short a 
period that even old Detroiters 
who were proud of having closed 
their banks a full week before 
the rest of the country in 1932 
were beginning to claim that this 
one outranked all predecessors. 
It was upholding Detroit’s repu- 
tation of doing each thing “bigger 
and better than ever before.” 
* of ok 


NOW, I AM HAPPY to report 


watched the changing skies for 
many a year, that the first mur- 
is being heard from the 
depths of the cavern that per- 
haps things may not be as bad as 
was first suspected. The report | 
of an order for steel or larger} 
carloadings or a little better busi- 
ness anywhere, sends a ray of 
hope along the Detroit grapevine 
which is more keenly attuned to 
a change in either direction than 
the most sensitive magnetic 
needle. Like the ship in Long- 
fellow’s poem “See! she stirs! she 
starts! she moves! She seems to 
feel the thrill of life along her 
keel!” 





* * * 


BEING AS BOLD as most} 
weather forecasters, I now predict | 
for the Detroit area “Rising tem- 
peratures with little labor cloudi- | 
ness through the balance of Janu- | 
ary. Rising orders and clearing | 
used car inventories during Feb- | 
ruary and fair and warmer sales | 
in March with unprecedented ac- 
tivity and optimism in the fac- 
tories by April.” 

* * * } 

DO WE GET ACTION? In this | 
column, Sept. 25, headed “What | 
Detroit Needs,” we said it was a| 
Convention Hall built on the| 
river front. The following week, | 
Oct. 2, J. E. Fields, vice-president 
of Chrysler, commended our sug- 
gestion. This week Detroit city 
council approved a proposal to 
build a $12,000,000 civic center at 
the foot of Woodward avenue to 
house one Convention Hall seat- 
ing 15,000 persons, two other halls 
seating 2,000 each, an exhibition 
hall with 15,000 square feet and 
an automobile exhibition show- 
room that would hold 788 auto- 
mobiles. So you see Detroit is far 
from being as dead as it might | 
look from a distance!—G.M.S. 


Used Car Index 


Average for all used cars 
listed in ADN’s weekly used 
car price table during the 
past two weeks reveals high 
and low listing as follows: 

Ave. Ave. 
Low High 
$516 $563 
Jan. 19 544 

We believe similar aver- 
ages from week to week 
will indicate definitely the 
trend in used car pricing. 
ADN’s “Pink Sheet” table 
of advertised used car prices 
is the only national weekly 


service available covering 
| used car trends. 








After All, It’s Your Show 


In This 


The views expressed in this column 


and do not necessarily 
are invited to use this space for 


their 
contributions will not be accepted but 


Anonymous 
be observed upon request. 


Commends 

May we commend you for your | 
new “pink sheet” feature of 
“Used Car Selling Prices.” This 
looks to us as if you intend to 
continue as foremost in your 
field.—_L. K. DROOM, Secretary- 
Treasurer, Kendall-Droom, Inc., 
Kingsport, Tenn. 


Pick December 

A straw vote was taken regard- 
ing the Automotive Daily News’ 
ballot on the introducing of new 
models. 

Our dealers voted unanimously 
on a December showing, and we 
have instructed all dealers to 
write their factories individually 
along that same line.—D. C. Mar- 
tin, manager Brown County Au- 
tomobile Dealers’ Assn., Green 
Bay, Wis. 


Under One Roof 

I have known Chris Sinsabaugh 
by name and by fame for many 
years, but have never had the 
pleasure of meeting him, possibly 
because so far as I know he has 
never visited our plant, which un- 
doubtedly is outside of his beaten 
paths. 

I wish that ne had known us 
more intimately for a long time 


| because that would have pre- 


vented him from saying in his 


otherwise excellent references to} 


Martin Pulcher (page 27 of your 
January 8 issue) that “in 1920 
Mack and White were the only 


ones to build their truck under | 


one roof.” 


In 1920 we had already been} 


in business for 23 years, during 
all of which time we had com- 
pletely manufactured motor veh- 
icles “under one roof” and, in 
1920, we were making trucks ex- 


clusively with both two and four- | 


cylinder engines of our own de- 
sign and manufacture. 
Of course, I realize that any- 


| of the midwest, 








body who manufactures any auto- 
motive equipment outside of Mich- 


igan, and especially any who’ 


Corner 


are those of our readers 
those of the editors. Readers 


voicing opinions or ideas. 
confidence will 


does such manufacturing outside 
is more or less 
of an heretic and outlander, but 
still it seems to me that it is 
not undue pride on our part to 
feel that we are a proper and 
legitimate member of the indus- 
try and, in our small way, have 
made many creditable contribu- 
tions to its development and prog- 
ress.—_ROBT. F. WOOD. Adver- 
tising Manager, Autocar Co., 
Ardmore, Pa. 

Epitor’s Note: As Nash’s “Prof. 
Quiz” would say, “Mr. Wood, you are 
100 per cent correct.” Chris Sinsa- 
baugh blames our truck encyelopedia, 
Jack Weed, for the misinformation 
and the latter admits a faulty mem- 
ory. ADN's apologies. 


Interesting 

Your editorial in the last 
week’s issue on “Used Car Recon- 
ditioning” is exceedingly interest- 
ing. For some time we have been 
pointing out, through our research 
facilities, the fact that the manu- 
facturers of certain cars have 
sold them to taxicab operators as 
equipment with only = small 
changes made in providing a 
driver’s compartment. 

We have pointed out that after 
running such cars from forty to 
sixty thousand miles within a 
period of one year, the cars have 
been “traded in” and “recon- 
ditioned” and not always sold to 
the public with the true mileage 
on the speedometer. Certain 
taxicab operators have boasted of 
their ability to get a high price 
for such a “trade-in” used taxi- 
cab because of its newness only 
in the number of months oper- 
ated rather than in mileage. 

If a feeling of confidence is to 
be created among buyers of used 
cars that what they purchase is 
worth the money, the manufac- 
turers themselves who have been 
cognizant of conditions referred 
to above, must take some action 
rather than ignore the situation. 

P. C. Marks, Secretary, World 
Wide Advertising Corp. New 
York City. 
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_ HES NOT IN BUSINESS 
JUST FOR FUN! 


T’S a real pleasure to sell a Buick — 
I there’s real fun in putting this car 
through its paces and watching it win 
over the prospects on its own brilliant 
merits. 


But nowhere in the Buick organization 
is there any idea that our dealers are in 
business just for the fun of it! 


They’re business men, and they’re in 
business to make money, as we are. 


And we feel that we owe it to them to 
help them make money—to stay in the 
black —to build a solid and lasting 
position in their communities. 


1 
K AT THESE VALUES! 


AFLASH engine, TORQUE- | 
ard equipment, } 
Mich. at these 
$945; 
$1047; 


Loo 


th DYN 
+ and all stand 


lint, 


Complete wi 
FREE SPRINGI 

Is 
these mode 
Buick SPEC! : 
L 4-door tourin 
sedan 5 
an, $1645; LIMITED 

, 


essories, 


deliver at F 
AL business 
é sedan, 


coupe, 


prices: 
Buick SPECIA ' 
CENTURY 4-door touring 


MASTER 4-door touring - re = 
8 passenger sedan, $2350. 


It . if any and transportation extra. 
al taxes A 
EASY GENERAL MOTOR 
TERMS 


loc 


rani Ae 
NS ev’ 


So you find the whole Buick organiza- 
tion—engineers, factory staff, field force 
—working together with the one idea 
that the way to make a success for 
ourselves is to make a success for our 
dealers. 


We haven’t any fancy names for our 
program. There isn’t much fuss and 
feathers about it. 


But the dealer finds that the field man 
who calls on him knows his business. 
He soon learns that his ideas are 
quickly reflected back to the factory for 
action. Each new model year he 
finds he’s got a package to sell that’s 
not only soundly engineered but 
salably engineered as well. 


, And best of all—there’s 


Ta Plage 
PN 
A " ot ee. 
elo av 


4 


no high pressure. Buick dealers work 
with the factory, not merely for it. 


That accounts, we think, for the high 
quality of the Buick dealership. The 
sound operators seem to like the idea 
that making and selling automobiles is 
a teamwork proposition, and choose 
Buick of their own volition. 


Maybe it’s the kind of spot you’ve 
been looking for. Part of our policy is 
protection of territory, so not all com- 
munities have openings at present. But 
it’s worth a letter to find out if there’s 
a place for you. Address W. F. 
Hufstader, General Sales Manager, 
Buick Motor Division, General 
Motors Sales Corporation, 

Flint, Michigan. 


BUICK DEALER 
OPERATES 
IN PROTECTED 
at eel 8s 
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Wide Range of Products Shown at SAE Conclave 


” 
—— 


Detailed Survey Shows 


Values of New Lines 


STER S. RICKER 


DETROIT.—Products, displayed 
by 31 exhibitors at 
of Automotive Engineers’ annual 
convention here, were divided into 
two general classifications; those 
used by factories and those avail- 
able for public consumption, 

The most interesting exhibits 
were those of raw material sup- 
pliers who had the latest applica- 
tion of their products illustrated, 
namely: Aluminum Company of | 
America, Cleveland Graphite} 
Bronze Co., International Nickel 
Co., Air Reduction Co., Thiokol 
Corp., A. I. Dupont Nemours Co., 
Atcheson Graphite Co., and Rohn 
& Haas Co. 

Shows Many Uses 

Aluminum Co., for example, | 
had a startling exhibit showing | 
in how many ways aluminum} 
could be used in the motor car; 
the most important differences be- | 
ing in the way of making alu- | 
minum parts, besides pistons and | 
cylinder heads. Stamping and| 
casting are old, extruded less com- 
mon, but the impacted and cold | 
pressed parts were interestingly | 
new. Hydraulic brake cylinder | 
pistons are impacted to finished | 
size. Internal and bevel gears of 
aluminum were made in a similar 
way. Deplated or anodized pis- 
tons were exhibited to show how] 
much harder the surface becomes | 
and resistant to scuffing. 

Cleveland Graphite had two) 
new pioneer developments on ex- 
hibition; a new inter-spring leaf 
lubricated insert and an entirely 
new kind of dry plate clutch. The | 
first is a sort of graphite impreg- | 
nated paper liner that is water- 
proof. It is the full width of the| 


By CHES 


spring leaves and each interliner | 


extends beyond the tips of the 
leaf beneath it. A center groove 
running lengthwise of each leaf 
clamps over a raised portion of 
the interline so the latter cannot 
work out sidewise. It is used on 
the 1938 Cadillacs. 
Have New Surface 


The new clutch development is 
interesting because it has been 
found to give four or five times 
the life of ordinary clutches in 
bus service. The bronze pressure 
plates have a graphite-loaded sur- 
face. The steel driven disc as- 
sembly is of a laminated struc- 
ture. Light springs separate the 
two outside friction discs or sur- 
faces so as to give soft engage- 
ment. These friction surfaces are 
also divided into narrow concen- 
tric brands so separated from one 
another that each segment is free 


ADDITIONAL GROUPS of Chevrolet dealers who were 


the Society | 


| and will retain its bright polished 


| two feet long and two inches in 


| out distortion. 


to expand. This assures even, 
level surfaces when the clutch is 
fully engaged. 
International Nickel 
an interesting group of new 
loys. One in particular, “alnico,” 
is a magnetic alloy said to have 
80 times the magnetic strength 
of ordinary iron. It is an alloy 
of 12 per cent aluminum, 
cent nickel, 5 per cent cobalt and_| 
the rest iron. Exhaust pipe head-| 
ers for airplanes are now made} 
from “inconel,” an alloy of 78 
per cent nickel and 13 per cent/| 
chromium, which not only is 
| strong but will run red hot in all 
kinds of weather without rusting 


| appearance in service. . Here, also, 
was shown screen made on nickel 
foil, made by the same process 
that photo engravings are made, | 
150x150 holes to the lineal inch | 
or 9,000 per square inch. 
New Plastic Shown 
Plexiglas, exhibited by Rohn &| 
Haas Co., is a new transparent | 
plastic that has the appearance of | 
glass. It is made in sheets, bars 
and other moulded forms. It may | 


exhibited | 
al- | 


20 per| 





be the future windshield material | 
for cars, since it is light in weight | 
and may be shaped so as to give} 
curved windshields instead of flat | 
ones. This material has another | 
curious characteristic; it trans-| 
mits light like quartz. Placing 
one end of a polished round bar} 


diameter transmits the printed | 
message to the opposite end with- | 


Another exhibit was a half-inch 
bar coiled in a five-inch spiral, To 
| one end a small flash light was 
attached, throwing the light beams 
into the end of the bar. The 
bar bent those beams around in 
a circle and projected them from | 
the opposite end of the bar. This 
property to transmit light rays| 
around a corner has heretofore | 
been possible only with expen- 
sive quartz bars. 


There is a new day for syn- 
thetic rubber products just around 
the corner. Two manufacturers | 
exhibited a host of products which | 
are now regularly found on new 
cars and elsewhere in the indus- 
try today. These companies were 
the Thiokol Corp., and E. I. Du- 
pont Nemours, making Neoprene. 
The former company exhibited 
pump bodies molded from this 
material, where acids and abra-| 
sive loaded water were handled, 
gasoline hose and paint hose for 
spray guns. This material is not 





honored 


during the past week after selling Chevrolets for 15 years or more. 
Top photo, the Louisville celebration had as guests, left to right, 


©. P. 


H. Hoskins, president, Browder-Hoskins Co., Louisville; 
Jessee, 


Leuisville zone manager; J. E. 


Sales, Pennington Gap, Va., and N. 


Motor Co., Lebanon, Va. At the 


were left to right, around the table, A. H. Carl, Siloam Springs, Ark.; 


Short, president, Short Bros. Motor Co., Owensboro, Ky.; R. 


T. S. Hoff, 
president, Jessee Chevrolet | 
F. Castle, president, Clinch River 
Memphis banquet, bottom photo, 


'in foundry productions. 
| fered 
crankshafts and camshafts. Ford | 


| camshafts. 


(% 


MAYOR RICHARD W. READING, whose duties 


as Detroit's 


chief executive will cover passing out keys to the city, received 


some prized keys himself when a 
at his disposal. 


city for his personal use while in office. 
City Hall, left to right, Nicholas Dreystadt, general manager of Cad- 


1938 Cadillac Sixteen was placed 


The seven-passenger sedan was purchased by the 


Attending ceremonies at 


illac-LaSalle; Mayor Reading, City Purchasing Agent William M. 
Walker, and Norman K. Haig, General Motors representative. 


affected by gasoline, oil and other 
| commercial solvents. 


Victor Manufacturing & Gasket | 
Co., have a whole line of Neo-| 
prene products which it makes | 
under the trade name of Victo- 
prene Oil Seals. Water pumps} 
can be packed with this type of 
seal and are said to never need | 


|} adjustment during their life.| 


Shafts which have to be sealed 
against oil leakage, like rear} 
axles or wheel bearings, can be | 
sealed in this manner, instead of | 
with leather or felt. 
Has Water Seals 

Thiokol is bonded with cork 
into sheet gasket material for'| 
sealing crankcases and other} 
places where hot oil affects ordi-| 
nary gaskets. 

Neoprene has cylinder water 
seals which make wet sleeve} 


| cylinder liners a practical thing. 


This means that more heavy-| 
duty engines in the future may | 
offer replaceable cylinder sleeves. 

Two engine manufacturers had | 
exhibits featuring their diesel 
models, Waukesha Motor Co., 
with the Hesselmann Diesel and 


| Hercules Motor Co., with its line. 


Bosch and Timken had exhibits 


| of fuel-injection pumps for diesel | 


engines. Bosch also exhibited a} 
full line of magnetos, some of) 
which use the new Alnico alloy} 
to get light weight and improved 
ignition. 

Doehler Die Casting Co. had a} 
great display of the many die} 
cast radiator grilles which it 
makes. The most interesting| 
thing, however, was the exhibi-| 
tion of new methods of finishing 
die castings in color. Some were} 
treated with what is called elec-| 
tro-color, giving gn effect of fine| 
silver or gold-plated wear. An-| 
other process was used on door 
handles, excutcheon plates and 
the like. This is a plate coating 
done by dipping and allowing to 
air dry. The effects obtained were 
startling die castings became 
polished bronze or brilliant metal- 
lic blues, purples, or reds. 
Filters Are Shown 
makes of oil filters had 
Pur-O-Lator, 


Three 
interesting exhibits 
Deluxe and Fram. 

Wyman Gordon Co. had 
interesting examples of 
drop forgings, both steel and 
duralumin. “Dural,” as it is 
called. is an aluminum alloy with 
the strength of steel Crank- 
shafts, with very complete coun- 
terbalances forged integral, illus- 
trated how far the forging art 
has progressed during the 
few years. 

Campbell Wyant and Cannon 
Foundry Co. had an equally inter- 
esting exhibit of new advances 


many 
their 


are “Proferall” cast steel 
V-8 was one of the pioneers in 
the use of cast steel crank and 
Plymouth also uses 


a cast camshaft. On this exhibit 


| iron plate. 


last} 


Now of-| 


cast iron linings that give long 
life to brake surfaces. 

Sunnen Products Co. was the 
only exhibitor with a _ portable 
cylinder hone. These units were 
made in sizes suitable for refin- 
ishing engines ranging from 2 


| to 9-inch bore. 


A gauge for measuring cylin- 
der bores was shown by Ameri- 
can Hammered Piston Ring Co. 


| This “Holl” gauge was one of the 


unique new things shown. It per- 
| mitted quick measuring and close 


| reading without the use of a cylin- 
| der micrometer. 
station use. 


On this same stand 
were also the two new rings de- 
veloped by American. 

Samples Turned Out 


A startling demonstration of) 


| wind cast iron vs. the new “Fer- 
rox” treated rings was given by 
Perfect Circle Co. This was dem- 
onstrated by a machine which 
reciprocated sample segments of 
each ring material against a cast 
The latter simulated 
the cylinder wall. An equalizer 
bar was used to assure equal 


| pressure on each ring sample. 


sample quickly 
iron plate 
sample pol- 


The plain ring 
scuffed the cylinder 
while the “Ferrox” 
ished it. 


ceivable type of thermostatic ele- 
ment on exhibition. 


Victor Mfg. & Gasket Co. ex-| 


hibited a new heavy duty type of 
cylinder head gasket made from 
steel. These gaskets have a pat- 
ented surface treatment which 
prevents the gasket sticking to 
either head or cylinder, yet seals 


|as effectively as a soft copper 


type of gasket. This is an en- 
tirely new development. 

The Ohio Crankshaft Co. dis- 
played its “Tocco Process” 
hardened crankshafts. 
method allows local hardening of 
the 


For a fresh automotive viewpoint, | 


read George M. Slocum’s “A Word in 
Edgewise.” 


OFFICERS OF 


| N ash 


| 
ager, 


It is for service | 


| dealers 
Dole Valve Co. had every con-| 


of | 
This | 


bearing surfaces without) 
causing distortion of the shaft. | 





THE DETROI1 
Tool Engineers, talk over plans for National ATSE machine, 
and equipment show at Detroit’s 


Transfers 


Its Export Sales 
Dept. to Detroit 


DETROIT.—tTransfer of the 


export sales department of the 
| Nash 


Motors division of Nash- 
Kelvinator Corp. from Kenosha, 
Wis., to Detroit, is announced by 
C. H. Bliss, vice-president and di- 
rector of sales. 

Executives of the department, 
affected by the move and who 
henceforth will maintain their 
headquarters in Detroit, are H. 
M. Salisbury, export sales man- 
and J. L. Todd, assistant 
export sales manager. 

Recently, the heads of various 
other departments were trans- 
ferred to Detroit where they 
established headquarters in the 
Nash-Kelvinator plant on Plym- 
outh road. Principal departments 
moved were sales, advertising, 
sales promotion, purchasing, or- 
ganization, business management 
and statistical. 

Also represented in Detroit are 
the service and car order depart- 
ments. 

Purpose of the move, as ex- 
plained by Nash-Kelvinator of- 
ficials, was to concentrate de- 
partment heads of both the Nash 
Motors and the Kelvinator di- 
visions of the corporation in De- 
troit. 


Board Is Named 
For New Ohio 
Licensing Law 


COLUMBUS, aka — Gov. Martin 
L. Davey has appointed William 
McGraw, of Bellaire, and Wil- 
liam Jones, of Akron, to the 
board which will administer the 
newly-enacted automobile dealers 
and salesmen licensing act. 


Frank West, registrar of motor 
vehicles, will serve as an ex- 
officio member and secretary of 
the board. 

The law, requiring licenses for 
and salesmen, became 
effective Jan. 1, but Gov. Davey 
said penalties for failure to obtain 
licenses will not be imposed until 
Apr. 1. 


ASTE Plans Machine, 


Tool, Equipment Show 


DETROIT—Timed to coincide 
with the beginning of peak buy- 
ing seasons in mass production 
industries, for machinery, tools, 
production equipment and ma- 
terials, a Machine and Tool Prog- 
ress Show, national in character, 
is scheduled to open at Conven- 
tion Hall here, Mar. 9. 

The show is sponsored by the 
American Society of Tool Eng- 
ineers in connection with its first 
annual convention. 





Society of 
tool 
Left 


chapter, American 


Convention Hall in March. 


J. T. Clower, Star City, Ark.; J. O. Buckley, Arkadelphia, Ark.; C. 
G. Smith, Memphis zone manager; Spencer Truex, Jackson, Tenn.; 
B. E. Mallory and R. C. Eldridge, Forrest City, Ark., and R. A. Chit- 


weed, Hot Springs, Ark. 


were electro-spun cylinder sleeves | to right, Treasurer George Demarest, of Packard; Chairman Charles 
for heavy duty engines, and brake | Staples, of Giern-Anholtt Tool Co., and Floyd Eaton, of Burroughs 
drums with centrifugally fused| Adding Machine. 


mererey p 
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HERE'S A- 


~ CLASSIF IED AD 
THAT WILL BRING RESULTS: 


INSTALL 


ON ANY USED CAR—WATCH IT SELL! 


Use the most talked of, most publicized 
sales feature in the automotive world 
today—CONDITIONED AIR—to pull 
you out of the used car rut. Get the 
“jump” on your competitor, by offer- 
ing the public EVANAIR-CONDI- 
TIONED used ears and turn that 


stagnant inventory into working capital. 


Don’t keep “taking it on the chin” 
month after month before reducing 
your used car stock. Install EVANAIR- 
CONDITIONING on your used cars 


now and watch them move! 


Selling EVANAIR-CONDITIONED 
cars will put new zip, new life and 
more pep into your salesmen. 


And remember—the EVANAIR-CON- 
DITIONER is the only unit on the 
market today for installation on all 
cars—new or used—which provides 
heated, filtered, fresh air in winter and 
fresh, filtered outside air in summer. 


As a further aid to break the “bottle- 
neck” which has seriously impeded 
sales we will furnish attractive wind- 
shield posters and timely merchandis- 
ing helps to tie in with your program 
featuring used cars equipped with 


EVANAIR-CONDITIONING systems. 


Don’t delay. Climb aboard the EVAN- 
AIR-CONDITIONER special today. 


For details ask your jobber or wire— 


EVANS PRODUCTS COMPANY « Ventilating-Heating Division 


Fullerton at Greenfield 


Detroit, Michigan 


How The EVANAIR-CONDITIONER Works 


Arrows trace path of fresh air through EVANAIR-CONDI- 
TIONER. From intake louvers on hood fresh air passes 
through filter and past baffles, then is forced through heat- 
ing unit and into car interior. In cold weather 70-degree 
temperatures may be maintained in both front and rear 
seats. 100 to 150 cubic feet of air introduced every minute 
reduces humidity and prevents windshield fogging. In 
warm weather heat is shut off by a dash control and the 
EVANAIR brings in unheated, fresh air filtered free of 
dust, dirt and insects. Heat is controlled by regulating 
amount of water passing through heating unit — not by 
regulating blower speed. 





Drank to Head 


Portland Assn. 


PORTLAND, 
Frank of the 
Co., 
Automobile 
Portland at 


Ore.—Herbert 


Dealers’ Assn. 


its annual 


of Wolfard Motor Co. 


A. B. Graham, of Braley & Gra-| 


L. 
Frank Chevrolet 
was elected president of the 
of | 
meeting | 
here. He succeeds Catlin Wolfard, | 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 22, 1938 


Deahain Again Captures Annual Gilmore Stakes 


| ham, Inc., is the new vice-presi- 
dent; W illiam Bell, of Pacific Fi- 
nance Corp., 
directors: A. C. 
land Motors; W. W. Shipley, W. 
W. Shipley Co.; A. B. Smith, A. B. 
Smith Chevrolet Co.; J. P. Tarola, 
| Tarola Motor Car Co.; George B. 
Wallace, 
Charles W. Wentworth of Went- 
worth & Irwin, Inc., and Catlin 
Wolfard, of Wolfard Motor Co. 
James H. Cassell is executive sec- 
retary. 


Cammack, Port- 


WILLYS 
FIR! 


IN GRUELLIN 


DESERT AND 
ECONOMY RUN 


E. G. Davies, President of Willys Distribut 


G YOSEMITE 
MOUNTAIN 


o et lle 
—— “GILMORE-YOSE 


hl 


pr The WLLYY 


Los Angeles, and D. R. Wilson, 


ors, Inc., 


President of Willys-Overland Motors, Inc., Toledo, with the Willys that won first prize. 


@ Battling 24 competitive cars over a 314.5-mile 


course of desert and wince 
reach nearly a mile 
again won the annual G 
WITH MOST MILES 


30.5 miles per gallon for t 


and a half into the sky, 


ling mountain roads that 
Willys 
ilmore-Yosemite run — 

averaging 
he entire trip. 


The long steady pulls upward and the many sharp 
turns, steep grades and changing climatic conditions 
make this course one of the most gruelling in the 


country. 
than those encountered | 


The conditions were far more strenuous 


»y the average driver. 


The right dealers can still obtain valuable Willys 
territory. W rite Willys-Overland Motors, Inc.,T oledo. 


SELL 


AMERICA’S GREATEST 
AUTOMOBILE VALUE 


priced *116 LESS 


THAN ANY OTHER 


TT tut ue ee 


* maenutacture 


Prices and specifications 


4-DOOR SEDAN* 


of standard 4-door Sedans with factory equipment, de- 


i a ee 


secretary-treasurer; | 


George B. Wallace Co.; | 


| gallon. 


es-| Willys Ranked 


First in Actual 


Miles Per Gallon | 


(Continued from Page 1) 


before the floor of the 
valley was reached. 

The contestants were rated on 
actual miles per gallon obtained 
| and on ton-miles, a figure com- 
| puted by multiplying the distance 
traveled by the weight of the car 
|} and divided by actual fuel con- 
| sumption. Eleven hours was set 
as the maximum time in which 
the distance could be covered. 
| The fastest time was set by Plym- 
| outh, which covered the distance 
in nine hours and 18 minutes, an 
| average of 33.82 miles per hour. 

All entrants were fueled with 
| Gilmore gasoline and lubricated 
| with Gilmore products in accord- 
ance with Chek-Chart specifica- 
tions. 

In the sweepstakes Graham 
turned in a ton-miles mark of 
55.9 per gallon. Willys, in the four 
cylinder class, covere the route 
with an_  actual-miles-per-gallon 
mark of 30.5. 

The Ford “60” led the under 
$930 class with an actual mileage 
of 28.8 miles per gallon and 50.767 
ton-miles per gallon. Terraplane 
topped the $931-$1,130 class with 
an actual-miles mark of 25.77 and 
a ton-miles mark of 50.46. 

Pontiac Eight led the $1,131- 
$1,175 class with 20.96 actual miles 
per gallon and 46.75 ton-miles per 
Studebaker Six was first 
in the $1,176-$1,260 class with 24.3) 
actual miles per gallon and a ton- 
mileage mark of 51.8. 


Yosemite 





A Nash Ambassador 6 led the}! 


| $1,261-$1,400 field with 23.64 actual | 4 


| miles per gallon and a high ton-| 
| mileage record of 53.55. 
| Eight led the $1,401-$1,500 with 
22.79 actual miles per gallon and 
49.09 ton-miles per gallon. 


Lincoln Zephyr was alone in the| 
$1,601-$1,960 field but set up a| 
mark of 23.47 actual miles per gal- 
lon and 54.744 ton-miles per gal- 
lon. A Packard Super 8, only en- 
trant in the over $2,000 class ob- 
tained 16.21 actual miles per gal- 
a and 46.543 ton-miles per gal- 
on. 


A 


Hudson | ; 


WINNERS OF GILMORE-YOSEMITE economy run last week 
pose with trophies awarded for victories in the various classes. Top, 


left to right, W. O. Headley, Gilmore Oil Co., 
driver of the Hudson 8, class E winner. 


winner, with trophy for high marks 
in both actual and ton-mileage. 
Bottom, Mrs. Clarence Beesemyer, 
wife of Gilmore’s vice-president, 
presents L. P. Butts, driver of the 
Packard Super 8, class J victor. 


Winners 1938 Gilmore-Yosemite Economy Run 


CAR 

(4 cyl.) 
Willys 
Willys 
Willys 

(Under $930) 
Ford 60 
Chevrolet 
Plymouth .. 

($931-$1130) 
Terraplane 
LaFayette 
Pontiac 6 


Class 


Bene PPP 


($1131-$1175) 
Pontiac 8 
De Soto 
($1176-$1260) 
Studebaker 6 
Oldsmobile 6 
($1261-$1400) 
Nash Ambassador 6 
Graham Special 
Hupmobile 6 
Packard 6 
Oldsmobile 8 
($1401-$1500) 
Hudson 8 
Nash 8 
Studebaker 8 
($1501-$1606) 
Graham Supercharger 
Hupmobile 8 
($1601-$1960) 
Lincoln-Zephyr 
(Over $2000) 
J Packard Super 8 
SWEEPSTAKE 
Graham Supercharger 
Lincoln-Zephyr 
Nash Ambassador 6 
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Actual Mi. 
Place PerGal. Ton Miles 
30.534 
29.392 
28.080 


48.900 
47.175 
44.929 


28.850 
21.993 
21.250 


50.767 
43.491 
40.460 


25.779 
22.305 
21.840 
21.107 


50.461 
48.837 
47.087 
pana 42.109 
20.967 
20.691 


46.756 
42.871 


24.300 
19.177 


51.807 
41.595 


53.559 
52.982 
48.070 
45.227 
43.315 


23.647 
24.764 
21.840 
20.290 
19.061 


22.790 
19.650 
20.691 


49.409 
47.568 
46.968 


55.927 
49.272 


25.779 
20.556 


23.470 54.744 


16.211 46.543 
55.927 
54.744 
53.559 





with W. Jennings, 
Second from top, class I 


haw i58A 


BUDA AUTO 
DIESELS 


IMPROVED WITH NICKEL IRON 


A small four-cylinder Diesel en- 
gine intended for tractors and 
industrial equipment is account- 
ing for one of the best gains in 
the business of the Buda Com- 
pany of Harvey, Illinois, engine 
builders to the industry. This 
engine is typical of the current 
tine of Buda automotive high- 
speed Diesel engines, featuring a 
unique form of auxiliary air-cell 
combustion chamber. An interest- 
ing feature of Buda design is the 
increasing use of the very strong 
and extremely hard-surfaced cyl- 
inder blocks and crankcases which 
are cast from the high-grade 
Nickel alloy cast irons. In cylinder 
blocks, the Nickel alloy irons pro- 
duce high structural strength and 
exceptional wear- resistance under 
the great pressures and rapid 
movement of Diesel engine pis- 
tons. In crankcases, the Nickel 
alloy irons provide great strength 
and rigidity with light - walled 
cases which, for the same serv- 

ice, weigh con- 

siderably less 

than any other 

useful material. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





A LABEL OF BUYER CONFIDENCE 


THAT SELLS USED CARS QUICKLY 


y ps 
y f y 
) 


“yf utomobile manufacturers know how 


4) important is the factor of buyer confi- 
dence in selling new cars. It is even more 


important in selling used cars. 


Today, with used car stocks a serious problem, 
buyer confidence in your dealers will help them 
sell their used cars quickly. 


And the most widely accepted label of buyer 
confidence in New York is your advertisement 
in The New York Times—New York's leading 
automotive advertising medium. 


Reaching a larger audience of above-average, 


car-buying families than any other newspaper... 


‘“*‘ALL THE 


Advertising Representatives: 


Che New Hork Times 


NEWS 


John B. Woodward, 


The New York Times provides your dealers with 
an active market that advertisers find a better invest- 
ment than any other in New York—and have for 


nineteen consecutive years. 


Unsurpassed standards of advertising accept- 
ance, standards in which The Times is the recog- 
nized leader throughout the country, assure the 
unquestioning confidence of this superior market 


in what your dealers have to offer. 


Advertising in The Times is a label of buyer 
confidence that will help your dealers dispose 
of their used car stocks quickly and profitably. 


And now is an excellent time to use it! 


THAT’S PRINT’’ 


Inc., New Center Bldg., Detroit 





ket in the history of the used car 
business, it is felt that used car 
buying can be accelerated rapidly 
by a spectacular and striking pre- 
sentation of the facts through the 
columns of the newspapers. Pub- 
lishers are convinced that the 
public can and will be interested 
in the bargains which exist dur- 
ing this temporary situation. 
Full support of this attack on 
the situation by the newspapers is 
expected from the automobile in- 


Allison, Purchase 
Are Promoted 
By Oldsmobile 


LANSING. — Several important | 
promotions ameng the Oldsmo- 
bile executive field personnel are 

announced by 
D. E. Ralston, 


general sales | 


manager, fol- 
lowing his re- 
cent appoint- 
ment of R. L. 
Myers, former 


|of money, 


C. E. Allison 
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Daily Newspapers Unite to Break Used Car Jam 


Move Expected to Attain 
Full Momentum by Feb. I 


(Continued from Page 1) 


dustry. In accordance with the 
plan as it is now taking form, the 
individual efforts of dealers and 
manufacturers to meet the used 
ear situation will be co-ordinated 
and concentrated behind the 
newspaper effort. The result will 
be a powerful presentation of the 
fact that a temporary situation! 
exists whereby the public has an 
opportunity to purchase’ used 
transportation at bargain prices 
that are unprecedented. 

Once the flow of used car sales 
is set in motion by creating public 
realization of the great ae 

values now available, 
that the automobile industry will 
be well on its way to its accus- 
tomed position of leadership in| 
the nation’s’ business | 

Money will be released for the 
| financing of new car purchases, 
which in turn will put men and} 
money back to work at the car 
and parts factories. It has been 
shown in the past that the ram-| 
ification of money circulation as a 
result of activity in the automo-| 


| bile industry is sufficient to exert 


a powerful impulse in the direc- 


| tion of prosperity. 


At a meeting of publishers and 
editors in New York last week, 
A. E. Barit, Hudson president, | 
called attention to the availability 
and emphasized the 
need for creating the impulse to} 
buy which could readily be done 
by the press working as a group, 


| because of the exceedingly favor- | 


Atlantic regional 
manager at 
New York, as 
assistant general 
sales manager 
in charge of the 
eastern half of 
the United States. 


Myers has moved from New| 
York to assume his new duties at 
the home office here. He is re-| 
placed as Atlantic regional man- | 
ager by C. E. Allison, former 
Oldsmobile zone manager at Oak- 
land, Calif. Allison’s former as-| 
sistant, E. K. Purchase, moves up 
to become Oakland zone man- 
ager, and is in turn succeeded by | 
M. W. Buchanan, formerly Olds- 
mobile district representative in 
the Oakland zone. 


In 1933 Allison was promoted 
to the managership of the Oak- 
land zone. With the dissolution 
of Buick-Olds-Pontiac Sales Co., 
late in 1933, he remained at Oak- | 
land as zone manager for Olds- | 
mobile. 


After home office organization 
work in and near Detroit from 
1930 until early in 1932, Purchase 
went to Oakland, as assistant | 
zone manager. The same year he 
became office manager and car 
distributor for Buick-Olds-Pontiac 
at Oakland. He subsequently was 
appointed car distributor for 
Oldsmobile, later becoming as- 
sistant zone manager. 

Buchanan started with General 
Motors units in Los Angeles and 
Oakland 10 years ago. 


MS 


E. K. Purchase 


NEITHER STANDARD nor optional equipment, 


|the campaign, up to press time, 


| ald-Examiner, 


| mercial 


able buying conditions now pre-| 


| vailing. The plan has been crystal- | 


izing rapidly along the lines indi- | 
cated with additional support 


| coming daily. It is expected that | 


it will be launched in definite 
form by the newspapers about | 
Feb. 1. 


Newspapers already backing 


included: 


New York Times, Herald-Tri- 
bune, Journal-American and| 
World-Telegram; Chicago Her- 
Cleveland Press, 
Pittsburgh Press, San Francisco 
News, Buffalo Times, Indianapolis 
Times, Cincinnati Post, Denver | 
News, Toledo News-Bee, Colum- 
bus Citizen, Akron Times-Press, | 
Birmingham Post, Memphis | 
Press-Scimitar, Memphis Com-| 
Appeal, Houston Press, | 
Washington News, Fort Worth 
Press, Oklahoma City News, Al-| 
buquerque Tribune, Knoxville 
News-Sentinel, El Paso Herald- 
Post, San Diego Sun, Evansville | 
Press, Albany Times Union, At-| 
lanta American, Baltimore}! 
American, Boston Advertiser, De- | 
troit Times, Los Angeles Exam- 
iner, Milwaukee 
Pittsburgh Sun-Telegraph, San} 
Antonio Light, San Francisco 
Examiner, Seattle Post- Intelli- | 
gencer, Syracuse American, 
Washington Herald. 


To feel the sila of the industry, | 
consistent reading of Automotive 
Daily News is a necessity. 


| from 
} Marih 


| Co, 


these bathing | 


beauties for past few weeks have been touring the Pittsburgh area, | 


attracting attention to Nash’s conditioned-air system. 


They were 


enlisted by B. C. Anderson, president, Nash Motors Co., Pittsburgh, 


Nash distributor. 


| General Motors will begin to pro- 


| you count them 
| depends upon the kind of motor 
| you are accustomed to. The larg- 


| these may be accepted as in line 


|of trucks 


| way. 


| them by their smart performance 


senate too on 
| jobs, where the husky tractor or 


DEDICATED THIS WEEK IN DETROIT was the new 115,000-square-foot factory recently com- 


pleted for the diesel engine division of General Motors. 
it is felt! feet, is situated on a 75-acre plot near Plymouth road and Outer Drive. 
ceteris sneastsaniiciccamaanatana temas 


GM Diesels Seen 
Setting Pace in 


Heavy-Duty riche | 


(Continued from Page 1) 

a day, every day 
year, and they thrive on collar 
work. Where the fuel bills 
big you will find them. 


In the great truck 


hours 


interstate highway transportation 


won its bill of rights some 10 or | 
12 years ago, there are vehicles | 


| aplenty that burn 2,000 gallons of | 
gas a month. What a diesel motor 
can save on that basis 12 times | 
a year soon pays for the more | 
expensive engine. 

Three Sizes Planned 


Actually the three sizes that} 
duce at the Detroit diesel plant 
are 82 h.p., 110 h.p., and 165 h.p. 
respectively, developing their | 
power at 2,000 r.p.m. Whether 
light or heavy 


est weighs about 10 pounds per | 
horsepower, the smallest about | 
40 per cent more. For heavy duty | 


with good gas practice, and for 
other work they are not intended. 
In dimensions they conform with 
the normal of heavy duty gas 
motors. 

Thus there is opportunity for 
live dealers in the field to sell the 
new GM diesels for the conversion 
which are worrying 
their owners sick with high gas 
bills. A lot of diesel motor busi- 
ness has been done in just that 
In the last year or two the} 
diesel driven trucks have become 
less than a rarity on the highway. 


You may not recognize them on 
the open road, but you can tell 


in the | 
are 


and bus | 
lines that have sprung up since | 





on the hills. Whenever you notice 
a well-laden truck pulling the| 
grade like an empty you are al- 
| most surely looking at a diesel. 
You will find diesels very gen- | 
large construction | 


the big shovel probably barks 
| with a diesel exhaust. 
Build Only Motors 


It is ne part of the GM plans to 
build any diesel trucks, tractors | 
or other machinery at the new 
Detroit plant. Nothing else than 
diesel motors will come cut of 
there. Which is not to state that 
GM will not bi a diesel truck 
roa dies: acl bus in an- 
othe rf Only as a 
bare mo'¢ doe it come direct 
the D plant. If you 
one < t] e engines as a| 

u you will get it | 
through the Gray Marine “Motor | 
If vou order it as a stationary 
engine it will be delivered through | 
the Cleveland diesel division. | 

Sales are to directed through 


troit 
want 


pe 
a diesel eng division of Gen- 
‘ral Motor Sales Corp. with 
headquarters in Cleveland (home 
of the Winton Engine Co. which 
was the nursery of the GM diesel 
motor business). The national 


|newly designed for 


| the 


The new plant, which measures 480 by 240 


ALL BORES AND STROKES of the General Motors diesel motors 
are identical and vary only according to the number of cylinders 
used. Shown is the six- cylinder motor. 


distribution system is being built 
right now, dealers being sought 
in prospective sales centers. 

With a new business in the 
making and only general experi- 
ence as a guide, who can foretell 
what these dealerships will be 
worth in years to come? It looks 
as if the corporation purposely 
seeks dealer co-operation in test- 
ing out the general market for 
these motors. 

As designed for production in 
the Detroit plant the GM diesel 
burns any regular grade of fur- 
nace oil, uses the ordinary SAE 
lubricating oils and has an elec- 
tric starter of the usual automo- 
bile type. No special knowledge 
or training is needed to operate 
it. All it demands is cleanliness. 

There is nothing experimental 
about the motor. It has been 
production, 
but that does not affect its funda- 
mentals. The refinement in the 


| GM diesels is in the balancing and 


in the fuel combustion at full 


| speed. 
The exhaust is very fairly clear | 
| at full power, the moter is very 


fairly quiet and it turns very 
smoothly at full injection. The 
idling speed is about 300 r.p.m. 
and the maximum is 2,000, both 


limits being held by the governor. 
Those may not be the right speci- | 
fications for the motor of a top-| 


price automobile, but they make 


a very amenable engine for any} 


heavy duty vehicle. 

These 
same type as the more powerful 
ones made for the streamlined 
locomotives by another diesel di- 


| vision of GM. They are two-cycle, 





small diesels are of the| 





with the straight-through scav- | 
enging. Two-cycle practice is not | 
only approved in the diesel world, | 
but always has represented there | 


ultimate in light-weight de- 
signs. 
motive domain under the best 
sponsorship. 

Details of design matter little 
to the normal user of a first class 
motor. What counts are operat- 


ing economy and unfailing serv- 


It comes thus to the auto- | 


ice. On those points the diesel 
motors of quality stand supreme. 
The problem remaining is to find 
the niches they fit in and the 
dealers seek those out. 


Washington ATA 
Installs Sanders 
As °38 President 


WASHINGTON. — New officers 
of the Washington Automotive 
Trade Assn. were installed this 
week at the January meeting in 
the Hay-Adams House. 

Those installed are J. M. San- 
ders, president; Lee D. Butler, 
first vice-president; Benjamin 
Ourisman, second vice-president; 
L. S. Jullien, treasurer; L. C. 
Carl, secretary, and the following 
directors: 

Paul B. Lum, Oscar Coolican 
and Whitney Leary. Coolican is 
the retiring president. 


Bearings Book Issued 


BRISTOL, Conn.—New 
announces publication of its new 
booklet, “Interchangeable Bearings,” 
which contains numerically ar- 
ranged lists of competitive ball bear- 
ings, together with the correspond- 
ing numbers of interchangeable New 
Departure be: rings. 


Departure 


@® WANTED 
SALESMAN 


Patented specialty —nation- 
ally advertised. A-1 manu- 
facturer. Steady year around 
seller. Opportunity for real 
earnings. Address Manager, 
Dept. 258, P. O. Box 983, 
Dayton, Ohio. 
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PEOPLE WHO BA 


HE BUSINESS OF AMUSING PEOPLE is so risky i 
7 a business—just a gamble. 

Veteran theatrical producers will have a run of 
hit shows, and make millions. Then a series of 
flops, and go broke—with the same casts, in the 
same theatres. 

Successful actors start with natural talent, oftert 
take half a lifetim® acquiring technique. They 
spend months rehearsing ‘a new role or act; open 
with it, and often see the audience sit on its hands. 


A film company turns out a string of four-star 
pictures, shows a fat profit; then with the same 
company, with the same authors, same stars, same 
studio staffs, does a series of duds, shows a red 
ink statement. 

Three unpopular pictures can reduce a film star 
from top box-office rating to the ranks of the un- 
employed. 

This fair country of ours is lousy with bands and 


dance orchestras—but name ten in the Big Time. 


A song writer has a smash hit, rakes in the 
royalties; and you get tired hearing the song. But 
all his subsequent efforts may never get heard out- 
side of Tin Pan Alley. Count all the successful 

, a 


| 


i 


¢ 


living song writers you can think of; you won’t 
even need your thumbs. 

Seasoned sports promoters get a big gate with 
one proposition, lose their shirts on the next. 
Think of three who died wealthy. 

Do you know the type of amusement enterprise 
that has the longest and most consistent success 
on record? The national magazines! 

The magazines draw a gate of millions, hold the 
same audiences year after year, gather new cus- 
tomers every year. No other form of entertain- 
ment affords more satisfaction to more people. 
They are without exaggeration the Greatest Show 


On Earth All The Time! 


* * * 
. YOU want to mix entertainment with 
advertising, give a cool thought to the risks of 
Show Business. You may be an unsung impresario, 


or maybe not. A good show is rare. Talent is 


limited, and high priced. Good scripts are hard to 
find. Good songs are few, and don’t live long. Hit 
bands are scarce as hens’ teeth, and come high. 
Production and props need a fat purse. Even a 
Shakespearean repertoire doesn’t hold up for a 
whole season. And getting good time for your act 


is a problem! 


The magazines, however, put on the program; 
the advertiser just rides. The magazines find the 
talent, supply the scripts, skits and novelties, pay 
for the production. The audience supplies the 
time—its own time. You just advertise, and stay 
out of Show Business. 


If you are backing shows with money that 
should be spent to sell goods, you can do less 
spending and more selling in the magazines. Peo- 
ple who back shows are called angels. Angels, you 
will remember, are pure spirits, uninterested in 


material rewards. 


THE CROWELL PUBLISHING COMPANY 


PUBLISHERS OF THE AMERICAN MAGAZINE - COLLIERS - THE COUNTRY HOME MAGAZINE - WOMAN'S HOME COMPANION 
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Car Sales Settle Back, But Optimism Continues 


Dealers Organizing Drives 


On Used Cars, Poll Shows 


DETROIT. — Following a sud- 
den spurt shortly after Jan. 1, 
new and used car business settled 
back somewhat during the past 
week, a survey of major markets 
by ADW staff correspondents re- 
veals. General optimism  con- 
tinued, however, and dealers re- 
ported increasing public attention. 

Used car stocks remain high in 
most spots, the survey shows, with 
a continuance of price reduction 
on practically all models. 


Another bright feature in the 


week’s survey is an indication of! figures of a year ago. 


concerted dealer action on the 
glutted used car situation. Groups 
in several localities are reported 
readying campaigns to break the 
jam. 

Following are concise reports 
from various markets, as made by 
ADN staff correspondents: 


Buffalo 


By Roger Fleming 

Staff Correspondent, ADN 
BUFFALO.—Sales of new cars 
in Buffalo have once again slack- 


ened after a sharp spurt during} 


the first week of 1938. 
trations in Erie county totaled 
166 in the first three business 
days of the new year compared 
with 59 in the entire last week 
of 1937. 

Now 


Regis- 


it appears that much of 


the early-year increase was due| 


to registrations wihich were with- 
held until 1938 license plates could 
be used. Used car stocks are the 
largest single factor in holding up 
new car sales as dealers report 
heavy inventories are preventing 
many trade-ins on late models. 


The Buffalo Automotive Trade 


Assn. and one of the daily news- | 


papers are preparing plans for 
organizing campaigns to break 
the deadlock. 

However, complete figures for 
1937 show that registrations of 
new cars in Erie county were the 
largest in history. The year’s to- 
tal was 30,851 cars compared with 
29,300 in 1936 and 29,937 in 1929. 
December registrations totaled 
704 compared with 2,361 in the 
Same month in 1936. 


Milwaukee 
Special to Automotive Daily News 
MILWAUKEE.—While new and 
used car sales continue slow, a 
slight stiffening in the market is 
reported, together with a some- 
what improved psychology on the 
part of the buying public, as 
larger plants in this market be- 
gin to call back employes who 
had been idle for several weeks. 
Requests for relief from Mil- 
waukee County families continue 
the highest in the past two years. 
Both new and used car stocks 
continue fairly heavy. 


Philadelphia 
By Gladys Sanville 
Staff Correspondent, ADN 
PHILADELPHIA. — The trend 
in new and used car sales here 
thus far in January is little 
changed. Business is particularly 
dull and slow in the used car end 
and dealers find this also reflects 
in cutting down on new car 
prospects and sales because ad- 


Coming Events 


JANUARY 
17-28—Louisville. Automobile Show. 


MARCH 


10-11—Washington. SAE National 
Meeting. 

15-18—Pittsburgh. Tri-State 
dustries Show. 

28-30—Detroit. SAE 
Meeting. 


Aeronautic 


Automotive In- 


National Passenger Car 


APBIL 


13-15—Cleveland. National Petroleum 
Meeting. 


20-22—BDalias. American Chemical Society. 


JUNE 


12-17—White Sulphur Springs, 
Summer Meeting. 


Assn. 


W. Va. SAE 


oe 


vantageous trades cannot be 


concluded. 

A good bit of the improvement 
which has been noted in general 
conditions since the turn of the 
year is felt by auto dealers to be 
due in great part to seasonal de- 

|} mand, and, since January is never 
an exceptionally good month for 
car sales, they do not expect to 
share in any seasonal gains. Em- 
| ployment is up a little over De- 
cember but still remains below 


Nebraska 


By George W. Kline 
Staff Correspondent, ADN 
LINCOLN, Neb. — Automobile 





NEWLY-APPOINTED Oldsmobile official joins top executives at 
Hotel Statler, Detroit, this week, in first of series of national meet- 


ings inaugurating a 1938 sales drive. 


Left to right, D. E. Ralston, 


general sales manager; R. L. Myers, new assistant general sales 
manager in charge of east; H. J. Cupper, eastern regional manager, 


and G. 
retail selling. 





dealers in the South Platte ter- 
ritory, who encountered sales de- 
mands slightly below normal in 
December, &re now showing a re- 
cession of about five per cent 
under the seasonal drop of last 
year. 


It is apparent that there will 
be gains in February this year, 
instead of the sluggish conditions 
persisting until March. 


In this territory, the employ- 
ment factor is at a minimum. 
| Railroads have laid off men, but 
in nearly all other lines the em-| 
ployment average has been main- 
tained. 


Seattle 


By D. M. Trepp 
Staff Correspondent, ADN 
SEATTLE.—tThe past few a 
have shown increased activity for | 
dealers here. 
New car sales continue slow, | 
but there has been a substantial 
increase in used car sales, this 
spurred on by drop in prices for 
January clearances. Dealers are 
determined to move out some 
stocks carried over from last 
year. Used car stocks are heavier 
than at this time last year, and 
prices have been cut around $100 
on $600 prices. Best demand is 
for 1935 to 1937 models, selling at 
$450 to $750. 


There is also slight increase in 
interest on cheaper cars, older 
models, that can be had at $150 
to $225. 


The waterfront strike was 
settled so that many men have 
gone back to work. This stimu- 
| lates business all around. 


Reports are that lumber mills 
are readying to reopen, as the 
housing program advances. This 
would re-employ many men. 


Dealers look for better business 
within a month, for basic con- 
ditions are sound. 











STATES 


"37 
36 
"37 
"36 
"37 
36 


Total, 24 States 
for December 


Kansas 


Louisiana 


R. Browder, assistant general sales manager in charge of 


Conn. Reopens Test Lanes; 
Wars on U ninspected Cars 


By CHARLES B. BARR 
Staff Correspondent, ADN 


HARTFORD, Conn.—A drive to 


| force owners of 18,000 uninspected 


motor vehicles in Connecticut to 
submit to the semi-annual state 
inspection has been launched by 
Motor Vehicle Commissioner 
Michael A. Connor, who recently 
obtained an emergency grant of 


| $17,500 from the state executive 


Council to fi- 
nance reopening 
and operation of 
lanes. 


Because of 
lack of funds 
(Receipts from 
inspection fees 
are turned into 
the state gener- 
al fund) the 
motor vehicle 
department on 
Dec. 31, closed 
all but one _ inspection lane, 
the lone exception being in Hart- 
ford. Motorists who had failed 
to submit their cars were then 
ordered to drive to Hartford for 
a special inspection which cost $1, 
instead of the customary 25 cents. 

Lanes throughout the state 
were reopened on Jan. 16, with 
the $1 fee still in effect. Suspen- 
sion of registrations for varying 
periods, dependent upon the val- 
idity of the excuse offered, is the 
punishment being meted out to 
late-comers. 

Members of the Connecticut 
Automotive Trades Assn., Inc., 
played an important part in hav- 
ing the lanes reopened. Officers 
of the association have stated that 
they believe most of the 18,000 
uninspected cars are in bad con- 
dition and require considerable 


ENFORCED 
INSPECTION 


repair work. With these cars 
forced to undergo inspection, it is 
believed that garages throughout 
the state will obtain considerable 
business. 

A car owner in Milford, Fred- 
erick J. Wheeler, has focused at- 
tention upon the inspection drive 
by defying state authorities to 
force him into the test. He claims 
that the law under which the 
tests are being conducted is not 
compulsory in effect and that the 


| commissioner has no authority to} 


order vehicles taken to any par- 
ticular place for inspection. 
court test of the law may result 
from the challenge. 


N orthway Heads 


Okla. City Assn. | 


|son, New York; F. Q. Murphy, 


OKLAHOMA CITY. — Frank 
Northway, of the Northway 
Motor Sales Co. (Ford), has been 


elected president of the Oklahoma | 


City Automobile Dealers Assn. to 
succeed Frank Clark, of Clark 
Motor Co. (Hudson). 


Other officers for 1938 are H.| 


H. Herr, vice-president, succeed- | 


ing Robert Moore; O. L. Simp- 
son, Simpson Motor Company 
(Ford), secretary-treasurer, re- 


elected; and four directors, Jack | 
Kinnebrew of Kinnebrew Motor | 


Co. (Studebaker), Harry Snell- 
ing, Clark and Moore. 


Owen Lilly Sr. 


MEMPHIS.—Funeral services 
were held Sunday for Owen Lilly sr., 
former president of Memphis Auto- 
mobile Dealers Assn. He was 62. 


A} 


| their respective cities, 


| Chicago; 


Oldsmobile Sales 
Officials Holding 
Regional Meetings 


LANSING.—Headed by D. E. 
Ralston, general sales manager 
for Oldsmobile, a group of factory 
sales executives 
has left Lansing 
on a nation-wide 
tour to conduct 
a series of re- 
gional sales 
meetings for 
members of the 
Oldsmobile field 
organization. 

The program 
of the meetings 
includes a de- 
tailed discussion 
of 1938 mer- 
chandising activities 
new and used cars. One of the 
high points of the program is 
the presentation of a new sound 
motion picture, prepared espe- 
cially for these meetings. 


Besides Ralston, the personnel 
from the home office making the 
trip includes the following: G. R. 
Browder, assistant general sales 
manager in charge of retail sell- 
ing; M. P. Vorberg, manager of 
new car retail selling; H. H. 
Utschig, manager of used car re- 
tail selling, and M. J. O’Connor, 
business management manager. 


On the current swing through 
the east the group has been 
joined by R. L. Myers, assistant 
general sales manager in charge 
of the eastern half of the United 
States. On the western swing 
Myers will be replaced by H. A. 
Trevellyan, assistant general 
sales manager in charge of the 


D. E. Ralston 
on both 


| west. 


Regional managers are assist- 
ing in conducting the meetings at 
this group 
including H. J. Cupper, Detroit; 
J. M. Wilson, Atlanta; C. E. Alli- 


L. J. Blunden, Kansas 
City, and G. R. Jones, San Fran- 


| cisco. 


Wis. ATA to Study 





‘New License Act 


MILWAUKEE. The Wisconsin 
| Automotive Trades Assn., Inc., 
|now embracing a membership of 
approximately 750, will sponsor 
meetings in Madison 
within the next month to discuss 
the licensing act with repre- 
sentatives of the state banking 
department, which has charge of 
administering the law. 


| several 


ADN’s editorials present an au- 
thentic interpretation of news vital 
to the industry. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 


CHRYSLER GROUP FORD GROUP GENERAL MOTORS GROUP 


1102| 2886] 6633| 12168 
1499| 6311] 13800] 23563 
62; 143} 390) 690 
33) 127 348 553 
33, 184) 425, 705 
45) 256 604 989 


1547 

1953] 
95) 
45 
63] 
84 





’37 
"36 


Michigan 


150 379 816| 1576 


231 
352! 1747/ 2992) 5569 


478) 





Ohio "37 
36 
"37 
8 6] 
"37 
36 
"37 
"36 
"37 
36 


Pennsylvania 
Washington 
Total, 30 States 


for December 
*Total to Date 


89067 
55571 


335) 
623 
758) 
1042) 
105 
156| 
3134 
4381 


306) 640| 1265) 2546 
610) 1750) 3592) 6575 
534, 1170) 2739) 5201 
620| 2664) 5670) 9996 
75| 214 359 753 
109 453 997, 1715 
2262| 5616] 12627| 23639 
8268] 13308] 28003} 48960 
72625|249647|451292|862631 
42736/238109|480983|817399 





9064 
17549 
501 
513 
686 
1104 
3455 
6125 
2479 
5022 
2572 | 
5554 | 
38| 363 
31) 1124 
1118] 19120 
35895| 1096] 36991 
753245|24332|777577 


149 
336 


8537 
17007 
478 
503| 
647 
1058 
3256 
5942 
2349 
4918 
2410 
5374| 
325 
1093 
18002 


527| 
542 
23 
10 
39 
46 
199 
183 
130 
104 
162 
180! 


3833) 
5332| 
183| 
si} 1 
155} 
173} 
894 
1834 
754| 
1389] 
1675 
2241| 
170) 
306| 
7664| 297 
11356| 653 
197331|10858 


15 


76 
24 
94 
73 
114 





17 





32!) 





721108|14598|735706 


150573|11035| 


and Metropolitan New York area which are compiled by Sherlock & Arnold 


371 
693 
10 

4 

22 
54 
90| 
222 
74 
232 
130) 
264 
15 

31 
712 
1500 
28010 
12455 


2331 
4720 
141 
85 
117 
186 
421 
1510 
574 
1472 
971 
2061 
188 
364 
4743 
10398 
183208 
169165 


2628| 23051 
4980| 38529 
169| 1872 
133] 1142 
99/1412 
135| 2218 
653| 4183 
1821| 9761 
642| 4350 
1838] 10448 
940| 7397 
1980] 13657 
161; 1189 
323) 2711 
5292) 43454 
11210] 78466 


207533)| 1372188 
163486)1399817 


1670 
24746 
43349 

745248) 

893103 

















Chevalier Hits Diversion, 
‘Inadequate, Obsolete’ Roads 
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Attendance, Sales Marks Setat Road Builders’ Show 


(Continued from Page 1) 


systematically the practice and to 
push its program of more safety 
in highway construction and reg- 
ulation. 

Administrative suggestion that 
highway appropriations might be 
cut as a means of national budget 
balancing was declared a “distinct 
menace” by Col. Willard T. Chev- 
alier, president of the association, 
in an address at the banquet 
Thursday night. Chevalier said 
that the 38,000 deaths and 1,000,- 


New Chrysler 
Canadian Plant 
To Start Output 


WINDSOR, Ont. Announce- 
ment is made by John D. Mans- 
field, president of the Chrysler 
Corp. of Canada, Ltd., that Chrys- 
ler’s new $3,000,000 engine manu- 
facturing plant here will in the 
near future commence producing 
complete Canadian-built six-cyl- 
inder motors for Chrysler, Plym- 
outh, Dodge and De Soto ears, 
Dodge and Fargo trucks and 
commercial cars. About 500 men 
will be employed in the new plant. 


Ground was broken for the 
building on June 30, and ninety 
days later the Corp. started mov- 
ing in machinery, which is now| 
operating in the manufacture of | 
parts. The balance of the new| 
machinery for engine production 
is now in place. 


The engine plant, known as 
Windsor Plant No. 2, stands in an 
area of six and three-quarter 
acres, has a floor area of 124,800 
Square feet and is enclosed by! 
54,675 square feet of glass. 


One of the features of the 
building is that both railway | 
freight cars and trucks enter 
directly into the building without 
the use of outside structures. 
Separate loading and unloading 
docks are provided within the 
building for incoming materials 
and outgoing products. 

The building houses giant ma- 
chines of which only four or five 
have ever been built, and others 
that have no duplicates. 


Used Car Sales Rising 
In Cincinnati District 
CINCINNATI.—An increase in 
used car sales during the past 
week of 20 to 3U per cent over 
December is reported by local 
car dealers. Pickup is seen great- 
est in higher-priced brackets, 
with commercial buying just 
starting to move. 





|terfere by objecting to the ap- 


| legal staff, who has been prose- 


000 injuries in motor accidents 
were due in a great measure to 
obsolete “inadequate and hazard-| 
ous” main arterial highways built 
from 10 to 20 years ago. 

The show during the first three 
days drew 19,447 delegates, more! 
than 4,000 above the previous at-, 
tendance record. Exhibits repre-| 
sented over $10,000,000 worth of 
machinery, with the number of 
exhibits doubled. 

Great optimism for the coming | 
year was evident, with reports| 
that road contracts now let or 
roads in process of construction 
already are within 15 per cent of | 
last year’s total. The government | 
has to date alloted $38,000,000 for 
road purposes. 


Factory-Dealer 
Relations Probe 
Seems Assured. 


(Continued from Page 1) 
abilities favoring adoption of the 
recommendation. 

Once the resolution is favor- 

ably reported to the house, it | 
is likely the house will vote for | 
the probe. 
There already has been favor- 
ably reported to the senate a} 
resolution introduced by Senator | 
Minton, of Indiana, a resolution | 
paralleling that of Rep. Withrow. 


d 


| Senate action must await that of 


the house, but favorable action is 
anticipated. 
There is growing evidence 
that the manufacturers are 
not disposed to make any efforts 


|to sidetrack the inquiry, feeling | 


confident they have a good case. 


There is some possibility that 
the U. S. budget bureau may in- | 


propriation of $50,000 the FTC 
feels it will need for the inquiry 
in addition to its regular funds. 
This possibility is considered re- | 
mote, however, because of the 
small amount (for Washington) 
involved. 

The last witness at the house | 
subcommittee hearings was 
Ernest Haycraft, of the FTC's 


cuting the commission’s com- 
plaint against General Motors 
concerning the 6 per cent financ- 
ing plan. He assured the sub- 
committee that the FTC is amply | 
equipped and ready to conduct 
the investigation proposed. 





William Ogg Fitzgerald’s famous 
cartoons appear exclusively in Auto- 
motive Daily News. 


ADN Production 


Estimate 


Showing its)! 
successive in- 
crease in two} 
weeks, car and 
truck produc- 
tion in the U. 
S. and Canada | 
rose to 64,983 
units the cur- 
rent week, ac- 
cording to 
ADN esti- 
mates, com- 
paring with 
62,590 last week 
and 70,144 a 
year ago. 


Ford, with 22,- 
660 units, con- 
tinued to lead 
the parade, 
with General 
Motors divis- 
ions next with 
21,295. Chrysler 
group account- 
ed fer 10,500, 
while Hudson 
had 2,175; 
Packard, 1,200; 
Nash, 680;) 





Studebaker, | 
713; Graham, 
350; Bantam, 
150, and Hup- 
mobile about 
60. 


Springfield Assn. 
Reorganized With 
Balise as President 


SPRINGFIELD, Mass. The 


| Springfield Automotive Dealers’ 


Assn. has been reorganized and 
incorporated under the laws of 


| Massachusetts, with its member- 


ship opened to all dealers in new 
and used cars and trucks in} 


| Springfield, West Springfield, Chi-| 


copee, Indian Orchard and Lud-| 
low. 
Paul E. Balise is president; | 
Gerald J. Palmer, vice-president; | 
Arthur E. Center, treasurer, and} 
Harry W. Stacey, clerk. 
Directors are Alexander G. | 
Medlicott, Harry W. Young, Guy} 
| 

i 


| E. Morgan and Victor M. Catok. 


Bergstrom Advances 


CANTON, O.—Following the 
resignation of Ernest Wooler, chief 
engineer of the Timken Roller Bear- 
ing Co., A. L. Bergstrom has been 
appointed executive engineer to co-| 
ordinate some of the varied engi- | 
neering activities of the company. 


30 STATES FOR DECEMBER, 1937-1936 


Complete cumulative figures appear each week until all 48 states are shown. States missing include: Alabama, Arizona, California, Florida, Georgia, Iowa, Kentucky, 
New York, Oklahoma, 


sissippi, New Hampshire, New Jersey, 


STATES 


Total, 24 States 
for December 


°37 | 
= © "37 | 
"36 


Kansas 


Louisiana __ 
"36 
"ar 
"36 


Michigan _ 


36] 


37) 


Oregon, Tennessee, 


818 
2234 528 
+o St w 
107 18 125 
26, 14 40 
66 10 — 76) 
185, 104 289 
977 173 1150 
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Ohio 
Pennsylvania 
Washington 

Total, 30 States 


for December 
*Total to Date 


2165 81 297 
790| 136 926 
411 137 548 
895| 208} 1103) 
84! |24| 108 
208| 75| 288 
1826 753| 2579 
5277| 1148] 6425] 
73027| 15262! 88289) 
75558) 20060) 95618] 


84 
146 
1825 


1 
3 : = | 
7 
42 
1141 


1127; 295% 15774! 


Texas and Wyoming. 


1332 
2057) 
32 
26| | 
41 


| 229) 
6, 240 
| 379] 
~ 6 411 
550 
75) 
_117 
66, 2014 


779 


a “ai si 


13645) 
10791 


| Chevrolet 


| Packard 
| Chrysler 


| Nash 
| Studebaker 


| Cad.-LaSalle 


| Special to Automotive Daily News 


243 
_485 
339 
590 1 
644 
941 
79 
109 1) 
2710 
| 2) 4257 
357| 69118, 92954 


65507 


Passenger Car 


13 


Registrations 


**11 Months, plus 30 States for December, 1937-1936 


Dee. 
(30 States) 
18,002 

. 24,746 
12,627 
5,616 

. 5,292 
7,664 
4,743 

. 2,710 
3,134 
2.579 

. 2,262 
2,014 
1,933 
994 
1,009 
Lincoln . 1,118 
Graham .... ; 468 
Auburn-Cord ‘ 7 
Pierce-Arrow 
Miscellaneous 


Dec. 


MAKE Pos. 


Ford 


om bO 


Plymouth 
Dodge . 
Pontiac 
Buick 
Oldsmobile . 


on 


IPO 


°° 


Hudson 
De Soto . 


Willys 


Pe ket ek ek 
oar OwWNeH CO 


sa] 


18 


TOTAL . $97,007 


| +3,398,205 


1937 
Pos. 


Unit 
Gain 
32,137 
147,855* 
29,691* 
11,538 
44,047 
46,758 
14,043 
27,447 
33,496 
7,329* 
29,889 
28,327 
3,499 
38,383 
15,378 
9,734 
2,129* 
1,665* 
600* 
8,056* 


1936 

1936 Pos. 
721,108 
893,103 
480,983 
238,109 
163,486 
150,573 
169,165 
65,507 
55,571 

95,618 | § 

42,736 
40,791 
64,847 
11,920 
23,490 
14,598 
15,774 
2,952 
766 
9,400 


1937 
753,245 
745,248 
451,292 
249,647 
207,533 
197,331 
183,208 

92,954 

89,067 

88,289 

72,625 

69,118 

68,346 

50,303 

38,868 

24,332 

13,645 

1,287 
166 
1,344 


~ 


orm 8 tS 


o-1 D 


3,260,497 137,708 


**Wis., July-Nov., incl., 1937, estimated. 


Includes 66 Hupmobiles. 
‘Includes 357 Hupmobiles. 


Wash. Takes Definite Step 


Toward Inspection of Cars 


A 
| 


SEATTLE.—First definite step 
in Washington’s program for en- 
forced motor vehicle inspection 
has just been taken with the pur- 
chase of equipment for the test- 
ing station to be erected at 
Yakima. 

Orders were placed for heavy | 
duty Weaver Mfg. Co. brake, 
headlight and wheel alignment 
testing equipment. 

The state will gradually expand | 
the testing until it becomes state- | 
wide, with around 16 to 20 lanes| 
to be established in principal | 
cities, and a half dozen mobile 
lanes to be pressed into service, 
to visit remote localities. 

The Seattle testing station is| 
now closed, pending the deal for | 
the state to take over its opera. | 
tion. The repair trade is feeling | 
the effect of the station being | 
closed, and reports are that the} 
usual safety work on cars, head- 
light, brake and wheel alignment 
testing and work, has been re- 
duced fully 50 per cent. 

The state has offered to lease 


‘the Seattle six-lane station from 


the city for a period of two years, 
at $200 per month. This is a bar- 
gain, but the city is anxious to 
accept and an ordinance is being 


|drawn to cover. At end of this 


time, the state is to purchase the 
station, building and equipment, 
at a fair price. The investment is 
around $60,000 at the Seattle 
station. It is half Weaver and half 
Bendix equipped. 

Public sentiment has been very | 


*Wisconsin estimated for July, August, Sep- 


tember, October and November, 1937. 
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in favor of 
work, as carried on in Seattle. 
However the station, at $1 fee 
per year for the two compulsory 
tests for each vehicle, did not 
bring in enough revenue to make 
ends meet. Hence the present 


the testing 


| temporary closing. 


The state charges no inspection 
fee, costs coming from the $2 
license for drivers, which had 
increased from $1. 


Name Is Changed 


ATTLEBORO, Mass.—With reor- 


| ganization plans now completed, the 


Apeo Mossberg Corp. becomes the 
Apceo Mossberg Co., headed by Lee 
Smith president and treasurer. 
Other officers are William Black- 
burn, vice-president in charge of 
manufacture; John G. McGreevy, 
vice-president in charge of sales, and 
C. D. Smith, assistant treasurer. 


as 


a 159A 


PRE-COATED 
SraIr . a3 


SOLVES PLATING PROBLEMS 


An interesting development in the 
manufacture of strip steel is the 
new practice of coating strips 
electrically in plain or bright 
finishes. The small manufacturer 
may now buy strip stock com- 
pletely finished so that after roll 
forming or pressing to the shape 
of the product, no further plating 
operations are required. The im- 
portance of this may be appreci- 
ated when it is considered that 
electro-plating is a precise and 
exacting process if a good lasting 
finish is to be obtained and 
that certain shapes are rather 
difficult to plate properly. A 


| pioneer in this field is the Thomas 


Steel Company, of Warren, Ohio. 
In addition to its complete line 
of coatings including brass, cop- 
per and zinc, they have recently 


|added strip steel coated with a 


heavy, bright Nickel finish which 
has many appli- 
cations in in- 
dustrial proc- 
esses. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





Share Prices 
Down Slightly 


During Week| 


By C. J. ‘ALEXANDER 
Wall St. Correspondent, ADN 


NEW YORK.—The automobile 
industry, not unlike other lines of 
business, appears to be caught 
between a crossfire. On the one 
side, it has been attacked for cur- 
tailing production of motor ve- 
hicles and throwing men out of 
work, just because the demand 
had temporarily fallen off. 


On the other hand, President 
Roosevelt was said in the New 
York daily press this week to 
have expressed disapproval of the 
fact that the industry had con- 
tinued to produce cars when trend 
of purchasing power indicated 
they could not be sold. 


If memory serves, the fall in- 
troduction of new models, de- 
signed to spread _ production 
through months ordinarily in- 
active and thus level out the peaks 
and valleys, was done as a 
measure of co-operation with the 
Administration. One thing has 
been demonstrated beyond ques- 
tion: The automotive industry 
and its leaders stand ready and 
willing to co-operate in every way | 
possible to relieve the present 
business situation. 


Talk of possible reductions in 
steel prices, at the instance of the 
Administration, is being heard in 
Wall Street. That, of course, would 
be of importance to the auto- 
mobile industry. It also would 
bring up the question of wages. 

If steel prices were reduced, the | 
motor vehicle makers. undoubt-| 
edly would be expected to reduce | 
their prices. With the co-opera- 
tion of labor, prices undoubtedly 
could be reduced to advantage 
in both industries. 


The United States Steel Corp. 
and other large steel companies 


Buick’s Order 


Seen Bolstering 
Steel Activities | 


FLINT. — Contributing to im- 
proved business activity in steel 
producing areas is the release of 
substantial steel orders by the) 
Buick division of General Motors. | 

The first major Buick commit- | 
ment of the year has been made 
to steel producers in the Detroit, 
Chicago, Pittsburgh and Cleve- 
land territories. It was pointed 
out that the Buick steel releases 
apparently are the forerunner of 
substantial gains in automotive 
steel buying, which will have sig- 
nal effect on industrial and other 
business activity. 





Four Dayton Companies 


Announce Consolidation | 
DAYTON, O.—Consolidation of | 
four Dayton companies for sim- | 
plification of operation and the} 
conduct of their business was an- | 


nounced Wednesday by R. E. 
Engle, treasurer and general man- | 
ager of the Di-Mold Corp. 

The companies affected, all of 


which have been inter-related are | 


the Di-Mold Castings Co., Molded 
Alloys Co., Inc., Fryer Engineer- | 
ing Co., and the Webb Street | 
Building Co. 


She ows a Profit 


RACINE, Wis.—Walker Mfg. Co. 
and subsidiaries showed a net profit 
of $98,483 in the fiscal year ending 
Oct. 31, equal to approximately 79 
cents per share on common.‘ These 
compare with a deficit of 79 cents 
per share on common in the 1936 
fiscal year. 

ADN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


| among the various groups in the 
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Motor Industry Eyes Wage, Price Developments 


will begin negotiations next 
month with the CIO on new labor 
agreements. The results will be 
| of tremendous importance. There 
are indications that the Admin- 
istration may approve wage re- 
ductions along with price cuts, 
not only in steel but in other lines, 
such as the building materials. 

It is difficult to visualize a 
step of more significance than 
co-operation between the govern- 
ment and a few key industries in| 
working for recovery through 
price cuts, accompanied by wage 
decreases. The effect would be 
felt through the entire industrial 
structure of the country and 
there is reason to believe that it 
would give sufficient impetus to 
the heavy industries to turn the 
business trend upward in short 
order. 

Disappointment in the failure 
of more concrete developments to 
come out of the apparently im- 
proved feeling between business 
and government was a factor in 
reactionary tendencies in the 
prices of automotive shares in the 
week covered by the Automotive 
Daily News averages. 

Reports on the Wednesday 
afternoon conference were not 
available until after the close of 
the market on that day, the end 
of the week for the averages. 

The ADN price averages for 
Jan. 19 compared as follows with 
a week earlier and a year ago: 


Last This Year 
Week Week Change Ago 
24.82 48.65 
26.05 50.77 


40.06 





0.57 
0.56 


24 motors 

10 car-truck 
10 parts-acces. .... 23. 22.83 0.58 
4 tire-rubbers 22.73 22.07 0.66 


There was ‘unusual uniformity 


co.’s.. 26.6 


37.55 


movement of automotive stocks 
during the week. 


ARMCO_ to Ieageeve 


Plant in Kentucky 
ASHLAND, Ky.—F. E. Vigor, 
manager of the Ashland plant of 
the American Rolling Mill Co., 
announces that $175,000 will be 
spent to improve the plant here. 
The program includes improve- 
ments to blast furnaces as well | 
as the purchase of new equip-| 
ment. Part of the work will be| 
started immediately. | 





| (Indiana) 





Last Minute Wall Street Wires 
From C, J. ALEXANDER 


Wall Street Correspendent, Automotive Daily News 


New York, Jan. 21, 3:30 P.M.—Automotive issues led the 
Stock Exchange in activity today, with prices mixed. 
Yellow Truck was heavily traded, with little change in 
price, and the feature in strength was U. S. Rubber. 
Among other active stocks in this group were Graham- 


Paige, Chrysler, Nash-Kelvinator. 


On the average, motor 


stocks were fractionally lower. 


Pierce-Arrow Plan Awaits 
Immediate Business Trends 


Special to Automotive Daily News 

BUFFALO.—A_ reorganization 
plan for Pierce-Arrow Motor 
Corp. will not be formally pre- 
sented to federal court until im- 
mediate business trends. are 
measured during the next 30 
days. 

This plan of action received 
assent of the company, creditors, 
stockholders and Federal Judge 
John Knight in a court hearing 
this week. Pierce-Arrow has ap- 
plied for reorganization under 
Section 77B of the bankruptcy 
act. 

Representing Pierce-Arrow, At-| 
torney William I. Morey told} 
Judge Knight that “parties who 
were interested in the plan last | 
summer still are interested,” but | 
agreed it would be more advan- 
tageous to withhold definite reor-| 
ganizing action. 

Judge Knight set Jan. 31 as 
date for a new hearing in the} 
event any party to the case 
should like to be heard before ex- | 
piration of the 30-day period. 


He appointed as trustees Martin | | 


Brown Gets Post 


CHICAGO.—Standard Oil Co. 
has appointed Bruce K. 
Brown general manager in charge 
of research and development. 


Ewald, secretary-treasurer of the 
firm, and former Federal Judge 
John R. Hazel. 

Pierce-Arrow last summer an- 
nounced it would reorganize, sell 
$11,000,000 in capital stock and 
introduce a medium-priced car. 
Late in December the company 
filed its Section 77B petition. At 
that time Arthur J. Chanter, 
president, asserted action was 
taken to safeguard interests of 
creditors and stockholders while 
waiting for advantageous market 
conditions. 


| GE Cubs asinn 37 


Exceed 1936 by 28% 


SCHENECTADY. — Orders re- 
 eoeed by General Electric Co. in 
the fourth quarter 
amounted to $73,997,063, compared 
| with $84,857,181 in the same 
| period of 1936, a decrease of al- 
| most 13 per cent, President Gerald 

| Swope announces. 


For nine months, however, the 
| total was $305,276,556, compared 
| with $211,891,038 for nine months 
|of 1936, an increase of 44 per 
| cent, making total orders for the 
| year $379,273,619, compared with 
| $296,748,219 last year, an increase 
| of 28 per cent. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JANUARY 21, 1938 
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Willys Directors, 
Officers Heclecied 
By Stockholders 


TOLEDO.— David R. Wilson, 
president, and Ward M. Canaday, 
chairman of the board, together 
with all other officers and di- 
rectors of Willys-Overland Mo- 
tors, Inc., were re-elected at the 
annual meeting of stockholders 
and directors held here this week. 

Stockholders unanimously re- 
elected the entire board of di- 
recters, who in turn re-elected 
all officers. 

The board also elected Delmar 
G. Roos, automotive engineer and 
former president of the Society 
of Automotive Engineers, as vice- 
president in charge of engineer- 
ing. 

With a production record of 
66,755 units last year at a net 
profit of $473,028, after payment 
of federal taxes, results of last 
year’s operations were fully up to 
expectations, Canaday told the 
stockholders. 

In addition to Canaday and 
Wilson, officers re-elected  in- 
clude George W. Ritter, secre- 
tary and counsel, and John Shot- 
well, treasurer. 

Members of the board of di- 
rectors, all of whom were re- 
elected, are: Canaday, chairman; 
Wilson, Ritter, C. O. Miniger, 
Burton A. Howe, H. J. Leonard, 
Frank H. Canaday, A. W. Hum- 
feld, and Milton McCreery. 

The executive committee, also 
re-elected, consists of Canaday, 
Wilson, Miniger, Howe and Ritter. 


$80,000 Addition 
To Linden Plant 
Planned by GM 


LINDEN, N. s Plans for an 
$80,000 building addition at the 
Linden plant of General Motors 
Corp. are announced by W. S. 
Roberts, general manager of the 
Linden division. 


“The improvement will take 
the form of a new final inspec- 
tion building to cost approx- 
imately $80,000,” Roberts said. 
“Ground will be broken within 
the next few days and the struc- 
ture is scheduled to be put in op- 
eration in three months. 

“The building will be a one- 
story brick, concrete and _ steel 
structure, 300 feet north of the 
present main plant. It will be 280 
feet by 120 feet and will provide 
an additional 33,600 square feet 
of space. 

“Four floor type conveyors, two 
24-foot spray booths and two 64- 
foot drying ovens will be in- 
stalled. The new building will be 
used for final inspection and 
touch-up of cars after their test 
runs around the plant test track.” 


General Tire’s Net 


Shows Drop in °37 
AKRON.—Sales increase of ap- 
proximately $3,500,000 in 1937, or 
19.4 per cent better than 1936, was 
reported this week by President 
W. O'Neill to stockholders of the 
General Tire and Rubber Co. 

General Tire’s net sales for the 
past fiscal year, which ended on 
Nov. 30, 1937, were $21,392,956 as 
compared with $17,909,886 for 
1936. 

Net profit for the year was 
$808,913, or $1.25 per common 
share, after all charges and after 
provision for federal income 
taxes and surtax on undistributed 
profits, the report showed. Net 
profit for 1936 was $1,291,011.45. 


Rate Rises Again 

NEW YORK.—tThe operating rate 
of steel companies will be 29.8 per 
cent of capacity for the week end- 
ing Jan. 22, compared with 27.8 per 
cent one week ago, 23.5 per cent one 
month ago and 80.6 per cent one 
year ago. 
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| Terraplane 


Chris 
Sinsabaugh 


(Continued from Page 1) 


You can’t do the first ones so 


well.” 


A man like “Boss Ket” 
make a prediction as to 
this, far be it from me to even 
attempt a guess as to the diesel- 
ized motor car. But, after listen- 
ing to the critics who should 
know what they are talking about, 
I believe that the diesel engine 
already has gained definite recog- 
nition as a most practical power 
plant for trucks and buses. And 
even at that dieselized trucks and 
buses must be cperated 24 hours 
a day, like a taxicab with relief 
drivers every eight or 12 hours, 
to get the fuel consumption econ- 
omy, which is a trump card in 
this operation. 


so IF 
will net 


* 


THIS IS THE voice of the 
column conductor you are listen- 


| will 


ing tc, but the words are not his | 


when this fuel consumption econ- 
omy is being discussed. They are 
supplied by a man who is a 
diesel addict—he used 


with Old Man Diesel and he has | 


answered my question as follows: 

“To measure the economy of 
diesel operation in automotive 
service, the basic standard is the 
saving in gallons of fuel. It can 
be reckoned as 60 per cent of the 
gasoline gallonage. What 
stacks up to in dollars and cents 


to work | 


of the month, full page advertis- 
ing by the newspapers. them- 
selves—there are about 35 or 40 
dailies enrolled at the present 
time—telling of the bargains and 
bringing out that the dealers are 
willing to quote prices under the 
market in order to clear up the 
glut of the trade-ins. The dailies 
believe the present stagnation of 
the used car market is only tem- 
porary and that if all interested 
parties put their shoulders to the 
wheel the situation can be licked. 
* * # 


BUT THE DAILIES cannot do 
all this alone. They are depend- 
ing on factory support to induce 
the dealers themselves to loosen 
up and advertise their bargains, 
and in all likelihood the factories 
contribute financially by 
splitting the check with the deal- 
ers. This joint movement should | 
aid materially and make a dent 


|in the used car picture. 


that | 


depends upon the price of gaso-| 


line and the cost of diesel oil 
(furncce cil to you). In the good 


old days when gas was cheap and | 


taxes were low, 
saving couldn’t have 
to enough real money in the 
course of a year to bother about. 
Nowadays, when the price of gas 
has crept up and the taxes 
mounted and when the interstate 
buses fcllow the hands of the 
clock ceaselessly around, the 
diesel motor can slash the fuel 
bill of the 24-hours-a-day opera- 
tor. 
where the price of gas is so high 
that the diesel motor doesn’t have 
te be worked more than a 
hours a day to show big savings.” 


that 60 per cent 


* 


ANOTHER POINT that cropped 
up when I heard “Boss Ket” 
about why diesels are of the two- 
cycle type instead of four-cycle, 
which is automobile practice, and 
I went back to my tutor fer in- 
formation. And he told me: 

“Whatever prejudice we of the 
gasoline engine school may hold 
against the two-cycle motor must 
not extend to the diesel engine. 
In the minds cf a lot of us the 
term ‘two-cycle’ is associated with 


amounted | 


; | mission, 
There are foreign countries | 


few | 


talk | 


| York when 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


| started 


Credit for this movement be- 
longs to the dailies, representa- 
tives of which took advantage of 
the Hudson meeting in New 
President Barit 
a round table discussion 
of the problem, which gave the 
newspaper representatives an op- 
portunity to get together and 
sign the pledge of co-operation. 

CADILLAC 
proposition in 


is tackling the 
a different way 
through the salesmen of _ its 
dealer body. General Sales Man- 
ager Don Ahrens has gone to the 
cash bonus standard in a factory- 
inspired three months drive 
which is expected to mean the 
distribution of $75,000 among the 
salesmen to inspire them to put 
extra efforts back of selling used | 
ears. In January each salesman 
making a used car sale gets $12 
in cash over and above his com-| 
the factory contributing 
$6 and the dealer the other six. 
In February the bonus will be} 
$8 per car, it being figured Feb- 
ruary is a better used car montn 
than January. 

This used car purge seems to 
be working, for when I was at the 
factory Wednesday Ahrens re- 
ported that more than 1,000 sales 
had been made. 

* i % 

EVANS PRODUCTS is pulling 
a strong oar upstream in helping 
make the trade-ins more attrac- 
tive to the buyer by suggesting to 
dealers that sales resistance can 


| be broken down considerably by 


the worst productions of the pro- | 


motion era. 
two-cycle diesel on a different 
plane, let me recall that the 
powerful engines of the German 


pocket battleships are cf just that 
type (and double-acting at that) | 


while the diesel 
modern streamlined trains are of 
the same breed as these 


engines of our | 
the factory figures 


new | 


automatic diesels which General | 


Motors is now introducing. 

“NO EXPLOSIVE mixture en- 
ters into or forms in a diesel cyl- 
inder. Only pure air gces in and 


| Co. of that city 


this is, in parable, compressed till | 


red hot so that it burns immedi- 


ately the injected oil spray. This | 


is just 


as definite and invariable | 


in the two-cycle diesel as in the| 


four-cycle diesel, a 


marked con- | 


trast with gasoline engine design | 


and practice. Hence, 
drawback to the adoption of the 
two-cycle diesel fcr its lighter 
weight.” 
a co * 

SHOCK TROOPS are be'ng 
thrown into the fracas to lick the 
used car situation. Not only is 


the industry itself, both factories | 


and dealers, organizing with this 


idea in mind, but leading news- | 


papers from coast to coast are 
unselfishly and _ co-operatively 
doing their bit to break the log 
jam in a drive to make the public 
conscious to the great used car 
values of the present day. 

The dailies are preparing a 


broadside to be fired the last day| Kane, 


there is no | 


dealers using classified advertis- 
ing to call attention of the pros- 


To help us view the | pects to the fact that the Evans- 


air-Conditioning system is adapt- 
able to any make of car, new or 
used, and that putting it on the} 
trade-ins make tnem better bar-| 
gains than they would be other- 
wise. Being a new idea in 1938, 
this should} 
have an appeal that buyers will 
find hard to resist. 


* * * 


ANNOUNCEMENT from Los 
Angeles that the Menasco Mfg. | 
is introducing a 
50-horsepower four-cylinder, hori- | 
zontally cpposed L-head _air- 
cooled aircraft engine which 
weighs less than 160 pounds and | 
entered in the low horsepower 
field, interests me for two reasons. | 
One is that I recall Al Menasco | 
as one of the early automobile | 
race drivers cf prominence and, 
second, that the company’s ad- | 


| vertising account is being handled | 


by the Essig Co., with which | 


| Stanley Hedberg is affiliated. 


Hedberg is now a sort of for- 
gotten man so far as the auto-| 
mobile industry is concerned, but 
the Paul Prys and Peeping Toms 
recall him as Hudson publicity 
man when the Terraplane was 
first intreduced. Erwin-Wasey 
had the Hudson business then 
and when the blessed event came 
along, active on the account were 
such well-known shining lights of 
the advertising fraternity as Sam 
Fuson, R. J. Dustman and Frank 
who saw to it that the| 


trade division, 


| chamber 


made a 
debut. 
As for Menasco, he 


the Pacific coast from ‘14 to 


built parts for Indianapolis race | 


entrants. And Menasco as a kid, 
along with Harry Hartz, 
peted in the midget car 
which were popular on the West 
Coast nearly a quarter-century 
ago. 
WHITING HALL, formerly a 
New York advertising agency 
man, has joined the 
Bantam forces at Butler, Pa., tak- 
ing over as advertising manager 
just as the first Bantams were 
coming off the line, a_ recent 
happening. And he contributes 
the following column fodder: 
“Everyone here at the plant is 
happy over the company getting 
into production, except possibly 
Jerry Martin, our _ purchasing 
agent. Jerry told a gal he’d marry 
her as soon as the first job came 
off the line. Now he’s wishing 
he’d been a little cagier and had 
promised to stagger up the aisle 
after we built the first seven- 
passenger Bantam sedan.” 


Dealers Vote 
Alliance With 


com- | 
races | 


American | 


K.C. Chamber 


KANSAS CITY.— Roland Rec- 


ord, president of the Kansas City | 


Assn., 
with 


Dealers an- 


alliance 


Motor 
nounces 


Car 
an 


the | 


Kansas City chamber of com-| 


through George Catts, 
manager, and 


of the trade 


merce 
executive 
Woodward, 


| mission. 
car dealers voted unani-| 


The 


Cc. M.| 
com- | 


| 


sensational | 


raced on| 
16 | 
|}and later the Menasco company 


the 


th Di 


iImension 


The News of Automotive Advertising 


By Pete 


Coin 
Considerable ad cash, 
for release by several car 


Oldsmobile, Nash and Hudson. 
stage, and next six weeks figure 


ment plans in formative s 


pent up by biz recession, 


Wemhoff 


is set 
makers, including Chrysler, 
Others have ad re-instate- 


to see return of a good portion of canceled blurbs. Major 


share of pent-up cash’ll be ® 
directed toward moving used 


followed by new-car 
former glut’s been 


ears, to be 
blurbs when 
dissipated. 

Some of Chrysler’s insertions, 
it’s understood, will also be aimed 
at new cars. Ad parade may also 
be joined by Cadillac, which is 
figuring out a salesmen’s contest, 
although whether blurbs will be 
used in this connection is still 
indefinite. 

Hudson’s 
prices on its 
likewise figured in swelling 
coffers, in two ways, viz., 
son’s own insertions on 
model and similar action on part 
of other low price manufacturers, 
citing their prices. 


announcement of 
new 112 


ad 


Fete 

J. R. Adams, treasurer of 
MacManus, John & Adams 
agency, will get a big civic re- 
ception and testimonial Feb. 28 
at South Bend, where he once 
was editor of the Studebaker 
house organ. 

Fete will be tendered by 
South Bend chamber of com- 
merce. 


mously to join the chamber of Survey 


unit under the 
thereby assuring 
the dealers continued service and 
guidance under Woodard, who 


commerce as a 


had resigned Dec. 15 to join the} 


Chamber of Commerce. 
been executive secretary 
years for the dealers association. 

The dealer association will be 
held intact with the same officers 
as in the past. All funds of the 
association will be held in trust 


He had| 
three | 


by the chamber of commerce to} 


be used as voted by the directors 
of the car dealers. On Feb. 1 the 
dealers will move their offices 
from the Bellreve Hotel to the 
Hotel Kansas Citian, with the 


trade division. 


Howard Elected 


MINNEAPOLIS.—H. D. Howard 
has been elected president of the 
Northwest Automotive Wholesalers’ 
Assn., succeeding Charles F. Lytle. 


FOR BEAUTY “@ 
FOR COMFORT 


of commerce under the} 


Pp. 


things shown 
“Traffic Flow 


Among other 
in a new book, 
and Shopping Habits,” just pub- 
lished by McCall Corp. (Red- 
book), it is revealed that peo- 
ple in smaller communities buy 
one out of five of their cars 
in other communities; purchase 
only 11 per cent of their replace- 
ment tires out-of-town and buy 
all but a fraction of their 
gasoline in their own communi- 
ties. 

Stiff-covered book, employing 
several base maps with trans- 
parent overlays on each, runs 
75 pages and incorporates two 
separate studies; analysis of 
census figures and shopping 
habits of Logan, O., families. 


A. 
George B. Ahn jr., becomes pub- 
licity manager for National Stand- 
ard Parts Assn. 
Past three years he’s been 


COSJS NO MORE 


Rea Wek 
pA lien 


Log 


uy 82 UNISTEEL. TURRET TOP BODY BY -4572- 


DEALERS BID for milady’s favor by playing up upholstery in| 


1938 cars. 


In accordance, this cut-out is being displayed by Pontiac 
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Hud- | 
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Automotive 
On the Air 


Eastern Standard) 
9:00 p.m., CBS. 
Hour. 

CBS. 


with 


(All Time, 


CHRYSLER—Thursday, 
Major Bowes’ Amateur 
FORD—Tuesday, 9:00 p.m., 
| “Watch the Fun Go By.” 
Sunday, 9:00 p.m., CBS. 
Ford Sunday Evening Hour 
HUDSON—Wednesday, 7:15 p.m., 
**Hobby Lobby.’’ 
NASH—Saturday, 9:00 p.m., 
“Professor Quiz.”’ 
PACKARD—Tuesday, 9:30 p.m., 
“Hollywood Mardi Gras.’"’ 
PONTIAC—Monday, Wednesday, 
p.m., CBS. 
“News Through a Woman's 


Al Pearce. 


CBS. 
CBS. 


NBC (Red). 


Friday, 2:00 


Eyes.”’ 

ad and sales promotion depart- 
| ment of Kelvinator division of 
Nash-Kelvinator; previously spent 
| five years in ad and news de- 
partment of Michigan Bell Tele- 
| phone. 





Linage 
Media Records’ compilation on 
| automotive linage in New York 
prints shows the following for 
1937: 
Pos. Newspapers 
1 The N. Y. Times 
Herald Tribune 
News 
Journal 
World-Telegram 
Sun 
Post 
Mirror 
American 


Lines 
586,385 
560,357 
459,075 
444,167 
278,714 
268,580 
104,067 
83,237 
36,541 


Chatter 

| Harry J. Clarke, automobile 
editor of the Home News, Bronx, 
succeeds T. H. Frazier, resigned, 
as automotive department man- 
ager. Harry Maloy, manager 
automobile department, Cleveland 
Plain Dealer, elected prez of Plain 
Dealer’s old - timers association. 
.. . CBS adds three more stations 
to hookup, KARM, Fresno, Calif.; 
KROY, Sacramento, Calif. and 
WBRK, Pittsfield, Mass... 
Frank J. Kivlan, ex of N. Y. 
Times, Chrysler Corp. and Pack- 
| ard, named manager of new office 
| 9»f Wilding Picture Productions, Inc. 


1. Q. 

Adfolks’ i. q. on the subject of 
human interest and. getting 
people excited, according to 
True Story’s survey, averages 
around 60 per cent. 

Tab of mag’s questionnaires 
from 3,642 admen, who volun- 
tarily took test on “How to 
Get People Excited,’* shows na- 
tional advertisers’ staffs got an 
average rating of 63 per cent; 
staff members of agencies 62.7 
per cent and members of ad 
staffs of various media, 618 
per cent. 

Consoling is fact ad and mar- 
keting professors in number of 
colleges averaged only 61 per 
cent. 
EE 
(commercial pix), in New York. 

. Hoyt Metzger, who's repped 

|Country Home in Detroit since 
| 1931, goes into N. Y. office Feb. 1 
with added responsibilities. 

|W. Edwin Clapham, formerly 
with WOR, Newark, named 
|assistant to President Harlan 
Logan, who heads Scribner’s. ... . 
| W. Gifford Salmon, formerly with 


outlets, designed to sell the ladies on ventilated mohair velvet | Foster & Kleisner Co., joins Out- 


“because it’s easy on your clothes.” 


| door Advertising, Inc., in N, Y. 





Selling Switftly to 
Americas Motoring Millions! 


HIS is the most important happening in 

the automotive appliance business in 
years! New dealers, new distributors and 
enormous car-owner demand are crowding 
every effort of the big Bendix factory at 
South Bend to meet the situation. Every car 
owner, truck or bus operator, needs a Hy- 
draulic Steering Stabilizer—and most of 
them will buy without much persuading. 
THE PRICE IS RIGHT! THERE’S NO TROU- 
BLE INVOLVED IN INSTALLATION! 
THERE’S NO AFTER-SERVICING PROBLEM! 


Here’s a package item any automotive dis- 
tributor can handle profitably! Any me- 
chanic can install Bendix Hydraulic Steer- 
ing Stabilizer. Fits most of the later model 
passenger cars, trucks and buses. And it 
positively and permanently protects the 
vehicle against blowout disaster. 


Millions of magazine readers are reading 
the story. They'll be asking you to supply 
them. They’ll be ready to buy. Will you be | Bakes 
ready to sel]? Write Bendix Products Cor- Hh Steering’ site Bendis bahay 42"¥i00 every car HSCS. Bondi 
poration, South Bend, Indiana, TODAY! if na Oca "meat tulc Stenag git, Beadie 


™ Pthe, 
*2hre, y Bo stan ‘ 


POWERFUL i 
See 
ADVERTISEMENTS 


Hydraulic STEERING 
STABILIZER 


PES ACUAN Seen teas he) 


THIS STRIKING 
DISPLAY EASEL! 


Steel enameled in colors, stocked with 5 Bendix Hydraulic Steering 
Stabilizers with mounting brackets either assorted for most popular 
cars or standardized for car dealers handling one make of car. 


STOCK UP NOW! 





